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We make SURE your ENDOSCOPE service facility has all the right

COMPONENTS and RESOURCES to make you LOOK GOOD.
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Focus on India
“India is the world’s second most populous countr y, 
the seventh-largest by area, and the third-largest eco-
nomy by purchasing power parity. It is an astonishing 
mosaic of different geographic environments, climates, 
cultures, religions, languages and ethnical groups.…”

16-26

Outlook on Taiwan
“  Thanks to an official invitation from TAITRA, the Tai-
wan External Trade Development Council,  Infodent 
sr l par ticipated to Medicare Taiwan for the first time 
last June 2013. Medicare Taiwan is the biggest medical 
exhibition in Taiwan…”
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The Medical Market in Central Asia
“In this ar ticle on Central Asia we will focus on Ka-
zakhstan, Kyrgyzstan, Tajikistan, Turkmenistan and Uz-
bekistan. Geographically, this region consists of a wide 
land mass, characterized by deser ts and steppes and 
circled by mountain ranges…”
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E-mail:  infomocom@mocom.it - Website: www.mocom.it



www.biegler.com

AUTOMATIC
PRESSURE INFUSOR

Delivers fluids
under constant pressure

with electronic control

When connected to an electrical outlet, Biegler

Pressure Infusor automatically maintains

pressure on blood and IV fluid bags. Pressure

range is zero to 300 mmHg.

Features at a glance:

Biegler GmbH

Allhangstrasse 18a

3001 Mauerbach

Austria

Tel.: +43 1 979 21 05

email: office@biegler.com

��Significant reduction  of set up time

��Pressure cuffs can be emptied  rapidly

and easily

��Mains operated

��Small and lightweight

��Accomodated pressure  cuffs

2 x 500  or  2 x 1000 cc

��Precise pressure setting from zero to

300 mmHg with electronic control

Pressure is adjustable and�

always maintained

BIEGLER GmbH develops and manufactures

medical devices and disposables for over

40 years. Biegler serves their customers by

offering them not only high quality products

and services but comprehensive and personal

support as well.

Automatic Pressure Infusor

The company based in Austria/Europe recently

introduced the AUTOPRESS device as an

important part of its fluid warming philosophy.

Autopress works directly with Biegler blood

and infusion warmers to deliver blood and

fluids at high flow rates or as a stand-alone unit

to deliver fluids at constant pressure up to 300

mmHg wherever needed.

Pressure infusing bags are mainly used for

irrigation purposes during arthroscopy,

laparoscopy and hysteroscopy. The adjusted

pressure is constantly maintained and

therefore does not require manual

compensation.

Arab Health  -  Stand Z2G38
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• Diabetic Foot Prevention
• Designed by a Swiss medical research team
•Helps Protect & Prevent foot complications
•Clinically proven to reduce pressure
•Tested antibacterical affectiveness
•CE Medical Device Class I Certified 
•US FDA Registered #3009602591
•Package available in 10 Languages

www.ultimate-sock.com/ Distributors@Ultimate-Sock.com

• Reliable, high-performance sterilization
For over 25 years Mocom’s business has been sterilization. Now, thanks to a new approach 
to increasingly challenging hygiene requisites, we are able to offer a wide range of products, 
covering all necessary steps for the re-processing of contaminated instruments and materials. 
Our goal is to make the sterilization process more and more lean, easy and efficient. This is 
why Mocom focuses exclusively on the design and production of user-friendly systems that 

provide consistently outstanding performance. Our unique experience and passion have brought about the development of B 
Futura and B Classic: safe, high-performance sterilizers ensuring ease of use, low consumption and faster cycle execution. The 
new B Futura sterilizer has a smart interface and allows full traceability of each sterilization cycle. Three versions, 17, 22 and the 
innovative 28 litres, are available, each featuring a brilliant touchscreen LCD colour display, offering immediate cycle selection 
and execution. The 28-litre model features a wide chamber, housed in the same compact frame of the 17 and 22-litre models. In this way, the B Futura 28 
is particularly suited to the medical sector, allowing the accommodation of larger devices, in an environment with minimal space requirements. The B Classic 
sterilizer, sharing the same up-to date solutions as those of B Futura, has been designed to make work easier by optimizing times and costs. Unmatched 
quality and technology ensure safety and reliability.  Both B Futura and B Classic provide full traceability of every single sterilization cycle and can be equipped 
with several devices for automatic water supply. Link VIDEO: http://youtu.be/sVqBqj4jW9E
infomocom@mocom.it / www.mocom.it

• EXIPER
EXIPER is  a system  for Hyperthermic Chemoperfusion for the treatment of 
abdominal or thoracic cancers after cytoreduction.  The rationale of the proce-
dure has  been established by Prof Sugarbaker and others since the early 90s. 
Now the procedure, known also as HIPEC is carried out in hundreds of hospi-
tals all over the world.  The procedure consists in the removal  of the primary 
cancer and  seeded peritoneum (cytoreduction). Then  the abdomen is washed 
for one hour  by a heated solution containing the chemotherapy. The heated 

solution  increases the penetration of  the chemotherapy drug  inside the remaining tumor cells   and enhances  
its activity.  The system offered BY MEDICA S.p.A   adopts a unique technology  to heat up the chemosolution 
very close to the patient thus reaching an unprecedented control of the temperature. It consists in an external 
disposable heat exchanger  connected to the infusion line patented by MEDICA ( Patent no EP 1951339B1)
www. menfis.it / sales@menfis.it 

Highlights

• MULTICORE® is the latest disposable biopsy device 
entirely designed and manufactured by STERYLAB

MULTICORE® provides an optimised needle visualization under ultrasound 
guided biopsy procedures. By the natural of its constituent material it functions 
at any angle of entry into the body in relationship to the generation of sound 
waves by the ultrasound transducer. Thanks to its perfect smoothness, avoids 

any risk of seeding of malignant cells along the needle’s path from the patient’s body out. Specimens provided 
through MULTICORE® are particularly abundant and allow a quick, safe and easy biopsy procedure, either 
performed manually or through the most common imaging guiding systems, such as CT, US, MRI.
www. sterylab.it / info@sterylab.it 
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• Relaxsan socks for diabetics and sensitive feet
Thanks to their manufacturing characteristics and the properties of the yarns 
are recommended for diabetics’ feet and for those people who suffer from 
sensitive and delicate feet, arthritis and athlete’s foot. RelaxSan Diabetic Socks 
are manufactured with special yarn as Cotton & Crabyon and Cotton & X-
Static. Besides it is available a TOE SOCKS model that main characteristics 
are 100% seam-free interiors to avoid abrasion or irritation to skin and toes, 
prevents friction between toes and help to prevent toe conflicts, made with 

natural cotton fiber that ensures an-allergic effects and silver thread  that have many therapeutic and anti-
bacterial properties (especially maintain bacteria free zone between toes). Socks are knitted without elastic, 
so it will not bind or hinder circulation. Diabetic Toe Socks is recognized by the “Italian Ministry of Health.”

www.relaxsan.it / info@relaxsan.it   

• Villa Sistemi Medicali
Since 1958, Villa Sistemi Medicali designs, manufactures and markets radiological 
systems organized in the following product families:
• Analog and digital R/F systems  
• Analog and digital general radiographic rooms
•  Mobile Units • Surgical X-ray units
• Mammography • Dental panoramic, intraoral and 3D
The grouping of these product families in dental and medical lines is a key 
feature that has allowed Villa Sistemi Medicali to assert itself in the international 
market of diagnostic radiology devices.
Customers’ expectations and needs are the inspiring concepts for the design of 
radiological systems, while is a commitment towards Patients the transmission 

of values such as experience, diagnostic quality and reliability, deeply rooted in all Villa’s products.
The precious cooperation with over 150 dealers makes Villa’s presence and product distribution possible in almost 100 countries worldwide.

www.villasm.com     /   vsminfo@villasm.com 

• Shen Wei USA Leader in Hand Protection
Since 1984, Shen Wei USA, Inc. has been a leader in hand protection, manu-
facturing premium gloves for medical, dental, beauty, laboratory, automotive, 
food handling, janitorial and safety markets. We pride ourselves on providing 
superior quality products, support for distributors and Full Circle Service. Our 
unique and proprietary products including “AloeVate®” Aloe Vera coated, 
NEW “Color-Q®” dual color, “pH Natural® 5.5” and Hydrex® gloves offer 
innovative solutions for unmet needs in today’s changing market. 

Dealer opportunities please contact:

www.shenweiusa.com / sales@shenweiusa.com

• High power water cooled mammography tube unit
A high power water cooled mammography tube unit was recently developed 
by IAE,  within its role in the international x-ray market  as the only independent  
manufacturer in Europe of rotating anode tubes.  This product is aimed at high 
power demanding applications such as high patients throughput screening appli-
cations,  beam scanning mammography and  tomosynthesis.
 

iaexray@iae.it  



• Conf Industries your customization problem solver
Since 1961 Our company produces trolleys and containers in light alloy, steel, 
stainless steel and polypropylene, for the most varied demands in the indu-
strial transport.  The staff of our R&D department in Travagliato work ac-
cording to a strict-defined design philosophy aimed at restoring the balance 
between design concept and functionality. In our manufacturing plant highly 
skilled workers manufacture steel and aluminum using ultra-precise processes 
that have been the company trademark for 50 years

The elasticity productivity and the entirely planning effected, allow us to satisfy particular applications, coming 
from different sectors, what furnishing and agriculture, naval yard, harvest refusals and others.
In the specific field of our MEDICAL DIVISION we do manufacture:
• Sterile instrument packaging furnitures • CSSD Logistic
• Baskets, containers and shelves • Mobile Instrument cabinets
• Shelving for storage  • Surgical theatre technical furnitures
• Surgical theatre logistic  • Stools and saddles
• Pharmacy transport trolleys  • Medical waste transport trolleys

www.confindustries.it /   info@confindustries.it  Visit us at: Arab Health 2014 : Booth K59, Hall S1
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• BIEGLER GmbH develops and manufactures medical
devices and disposables for over 40 years. 

The company based in Austria/Europe recently introduced the AUTOPRESS device as an important part of its fluid 
warming philosophy. Autopress works directly with Biegler blood and infusion warmers to deliver blood and fluids 
at high flow rates or as a stand-alone unit to deliver fluids at constant pressure up to 300 mmHg wherever needed. 
Pressure infusing  bags are mainly used for irrigation purposes during arthroscopy, laparoscopy and hysteroscopy. The 
adjusted pressure is constantly maintained and therefore does not require manual compensation. When connected 

to an electrical outlet, Biegler Pressure Infusor automatically maintains pressure on blood and IV fluid bags. Pressure range is zero to 300 mmHg.

Features at a glance:
•Pressure is adjustable and always maintained
•Precise pressure setting from zero to 300 mmHg with electronic control
• Accomodated pressure  cuffs 2 x 500  or 2 x 1000 cc •CE marked
•Fits on any IV pole and rail •Small and lightweight •Mains operated
•Pressure cuffs can be emptied  rapidly and  easily  •Significant reduction  of set up time

www.biegler.com / office@biegler.com

Highlights

• Euroclinic
EUROCLINIC SpA is an industrial Group that has been growing considera-
bly in the last years in the production and distribution of high-tech Medical 
Equipments for outpatient rooms. The company has always invested all their 
resources in innovation and design for the production unit and patient chairs 
of Otolaryngology and Podiatry, couches for Gynaecology / Urology, Dialysis 

and Oncology and modular furniture. The teamwork between Management, Research & Development and 
the Production Dpt is undoubtedly the power leverage of the Group’s industrial project with the objective of 
maintaining high production standards and of making Euroclinic products appreciated in a growing number of 
markets around the world for the integrated technology, the design and the reliability.  The constant “Branding” 
activity with periodical attendance at events and conferences nationally and internationally and the growing visibility in their respective sectors has led 
Euroclinic SpA to get organized with new Subsidiaries abroad and in Italy to meet directly the needs of doctors and beauty salons. Research on quality 
and service in every aspect of production and trade along with a strong ‘Customer Oriented Philosophy “of all employees of the Euroclinic Group 
guarantee today positive results and great satisfaction of all customers and distributors.

www.euroclinic.it /   info@euroclinic.it  Visit us at: Arab Health 2014 : Sheikh Saeed Hall – Booth n° SAG19



HEALTHCARE & MEDICAL EVENTS

CALENDAR 2013/14
www.healthcare-events.com

International Enquiries: Cornelia Limbach GiMA GmbH T:+49 402 35 24 335 E: limbach@gima.de
Middle East, Egypt, India & Pakistan: Hossein Shariatmadar ITE Gulf FZ LLC T:+971 44 33 29 70 E: hossein@ite-gulf.com
Poland: Małgorzata Kielban ITE Poland Sp. z.o.o T:+48 61 662 6692 E: kielban@ite-poland.com
China: Karen Zhong ITE Beijing Representative Office T:+86 21 60544711 E: karen.zhong@ite-china.com.cn
Turkey: Yahya Tuncaltan EUF  A.S. (ITE Turkey)                         T:+90 212 291 83 10                E: yahyat@ite-turkey.com 
Asia Pacific countries: Scarlett Ong ITE Asia Pacific Sdn Bhd T:+603 2333 8185 E: s.ong@ite-ap.com 

WIHE
1st Warsaw International Healthcare Exhibition
1 – 3 October 2013 • Warsaw, Poland

International Health Forum
1st International Healthcare Forum
16 – 18 October 2013 • St. Petersburg, Russia  

AstanaZdorovie
10th International Kazakhstan Exhibition on Healthcare
22 – 24 October 2013 • Astana, Kazakhstan

Public Health
International Healthcare Exhibition
22 – 25 October 2013 • Kyiv, Ukraine

Dental-Expo St.Petersburg
International Dental Exhibition
29 October – 31 October • St. Petersburg, Russia

BIHE
19th International Healthcare Exhibition
31 October – 2 November 2013 • Baku, Azerbaijan 

Stomatology Azerbaijan
8th International Stomatology Exhibition
31 October – 2 November 2013 • Baku, Azerbaijan 

Beauty Azerbaijan
7th International Beauty and Aesthetic Medicine Exhibition
31 October – 2 November 2013 • Baku, Azerbaijan 

Pharmtech
15th International Specialized Exhibition of Technologies 
for the pharmaceutical industry
25 – 28 November 2013 • Moscow, Russia

Pharmingredients+
A specialised exhibition for producers and suppliers of raw 
materials and active pharmaceutical ingredients
25 – 28 November 2013 • Moscow, Russia

TIHE
19th Uzbekistan International Healthcare Exhibition
9 – 11 April 2014 • Tashkent, Uzbekistan 

Beauty Uzbekistan
8th Uzbekistan International Beauty & AestheticMed
9 – 11 April 2014 • Tashkent, Uzbekistan

Stomatology Uzbekistan
10th Uzbekistan International Dental Exhibition & Conference
9 – 11 April 2014 • Tashkent, Uzbekistan

Apteka Expo Central Asia
9th Central Asian International Exhibition for Medicines,
Pharmaceuticals and Pharmaceutical Technology
9 – 11 April 2014 • Tashkent, Uzbekistan

Analitika Expo
12th International Exhibition for Laboratory Technology,
Chemical Analysis, Biotechnology and Diagnostics
15 – 18 April 2014 • Moscow, Russia

KIHE
21st KIHE Kazakhstan International Healthcare Exhibition
14 – 16 May 2014 • Almaty, Kazakhstan 

Stomatology
17th International Dental Exhibition & Conference
20 – 22 May 2014 • St. Petersburg, Russia 

Medsib. SibDent
25th International Specialised Medical Exhibition
20 – 22 May 2   014 • Novosibirsk, Russia

Medima
13th International Specialized Medical Exhibition
28 – 30 May 2014 • Krasnodar, Russia

Dentima
14th International Dental Forum
28 – 30 May 2014 • Krasnodar, Russia

Healthcare calendar A4_Layout 1  09/08/2013  15:09  Page 1
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• Introduction to ITA-MED Co.

ITA-MED Co. is a well-established San Francisco, USA based dynamic and 
innovative manufacturer of high quality orthopedic, sports medicine and other 
medical products for more thn 20 years. Our lines include:
•Complete range of Graduated Compression Hosiery with various compression 
levels from 12 to 35mmHg
•GABRIALLA© Maternity Supports and Women’s Health Products
•Orthopedic Postoperative/Rehabilitation braces plus various Back, 
Abdominal, Posture Corrector and Hernia Supports
•MAXAR© Sports-Medical Braces and Supports (knee and ankle braces, wrist, shoulder and elbow)
Our products are well know and popular among consumers, doctors, dealers/distributors all over the world. 

Experience the ITA-MED difference:
•Made in USA and FDA approved
•Exporting to 23 countries
•Medically correct AND comfortable to wear designs
•Extensive use of natural (wool, angora, cotton) fibers and breathable materials, ideally suited for hot/cold climates
•Award winning attractive retail ready packaging
•Unsurpassed quality and design at very competitive prices

www.itamed.com / exports@itamed.com Visit us at Arab Health 2014 Int’l US pav. Stand 1G05

• Innovative Endoscopy Components, LLC
Premium Endoscope Repair Parts

Innovative Endoscopy Components, LLC has been the ISO 13485/ISO9001 
Certified vendor of choice to hundreds of endoscope service facilities and 
dealers worldwide, for the past 15 years. Our product range and services 
are constantly growing with international demand. Rapid prototyping, optical 
assemblies, injection molding, and CNC machined parts are offered just like 
OEM endoscope and equipment labeling as well as CCD’ repair and multilin-
gual repair training and consulting.

Please contact us.
Innovative Endoscopy Components, LLC: 733 Shotgun Road, Fort Lauderdale, FL 33326, USA 
Tel: 954-217-8780, Fax: 954-217-8781 

www.IECendoscopy.com

Highlights

• Formed - New company on the medical equipment market 
Formed  is a new Polish manufacturer specialized in production of  hospital beds, 
bedside cabinets,  treatment and examination tables,  stainless steel furniture, 
trolleys for patient transport and complementary equipment and furniture. Our 
company was established in 2009 but thanks to extensive experience of our 
employees gained over the years of working in the medical industry and very 
good quality of our products we reached very quickly a good position on the 
Polish market. 

Since 2009, we have sold over 20 000 products to medical facilities. 
We are one of the few companies in Europe that manufacture stainless steel hospital beds that can be cleaned 
and disinfected in automatic or mechanical washing machines. 
We are constantly searching to expand our Distributors and Representatives network all over the world. If you 
are interested in cooperation, please contact directly with our Export Department: 

export@formed.eu.pl, www.formed.eu.pl 





• Sanyleg - The quality policy
“Ongoing commitment to providing our customers with the products deve-
loped for them, according to their specifications with efficiency and dynamism, 
at the appointed time and in the best way, having identified their needs with 
skill and care.
Thanks to our advanced technology, to a constant research of new yarns, 
and our know-how, working in areas where our expertise and our human 
resources allow us to excel, our first objective is to provide the best products 
at competitive prices.

We promote the development of skills and expertise of our staff, through innovation, training and involving 
individuals, in a spirit of mutual growth and interest. In this growth we also involve our suppliers.
We comply to the highest standards in terms of individual safety, as well as for our protection, as example 
of warranty and reliability for our customers. The continuous development of our skills, the steady improve-
ment of our organization, the satisfaction of our customers are the main features that distinguish our daily 
work.” Alberto Ghelfi

www.sanyleg.com /info@sanyleg.com Visit us at Arab Health 2014 booth 2G70
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Highlights

• JDH: Your source for US Radiology and Respiratory devices
JD HONIGBERG INTERNATIONAL supplies worldwide since 1985 top 
quality FDA / CE certified medical equipment made in USA. 

• RADIOLOGY EQUIPMENT: We offer C-Arm Imaging Tables, peripheral 
Bone Densitometers, Radiographic Stretchers, MRI compatible carts, Warming 
cabinets for contrast media fluids, X-Ray Protection aprons / gloves and eye 
wear.

• RESPIRATORY & EMERGENCY EQUIPMENT: We offer transport Ventilators, portable Suction devices 
for hospital use (emergency dept.) and pre-hospital use (ambulances), mechanical CPR devices, Regulators, 
Flow-meters and emergency medical carts. 

• GENERAL HOSPITAL EQUIPMENT: We fulfill the needs of many  departments with IV fluid Warmers,  
Medication Carts, Anesthesia carts, Exam Tables, Stands, OR Tables, Stools, Storage Cabinets for Scopes & 
Supplies, Scales, Dialysis Chairs, Waiting Room & Patient Chairs, a Pill Counting Machine for pharmacies, 
Isotherm portable Containers with Refrigerant Packs for temperature sensitive items, Dispensers for gloves, masks, gels....

www.jdhmedical.com / mforcier@jdhintl.com    Visit us at: Arab Health expo 2014, booth 1D38 

• A-Smart® Emergency & Anesthesia Carts
Armstrong’s A-SMART® carts are light to push and do not rust as they are 
made of durable aluminum. This dependable line of PremierTM Carts comes 
in many sizes and colors, offers a choice of locking systems with either key lock, 
breakaway seals or push button lock. You can customize your cart and change 
its configuration at any time when needs change with a selection of hundreds 
of accessories. 

A-SMART® carts are stable thanks to a stabilizing frame, easy to maneuver with soft grip handles, swivel 
casters, 2 brakes and one tracking guiding caster. The drawers open and close softly on ball bearing glides and 
are protected by double side panels and bumpers all around.   A-SMART® carts undergo the highest quality 
controls standards to meet ISO 9001:2000 certification requirements.  The most reputable Hospitals depend 
on A-SMART® carts to provide high Quality Healthcare to demanding patients. 

www.armstrongmedical.com / medical@jdhintl.com   Visit us at: Arab Health expo 2014, booth 1D38 
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Focus on

Author: Michela Adinolfi

India  

Girl collects dung at Pushkar fair, Rajasthan, India. 
Pilgrims and camel traders flock to the holy town for the annual fair.
Neale Cousland / shutterstock
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physiotherapy units

LED SpA 
via Selciatella, 40 - 04011 - Aprilia (LT) - Italy
www.led.it - info@led.it - www.physioled.com
Tel. +39 06 92870045 Fax +39 06 92870046

> electra > electrotherapy
> therma > diathermaltherapy
> sonora > ultrasoundtherapy
> pressa > pressotherapy
> lambda > lasertherapy
> tesla > magnetotherapy

what’s news
> High luminosity graphic touchscreen display
> Intuitive icons interface
> Controls of the unit made by one knob 
   multipurpose encoder, keys or touchscreen
> Stored therapeutic protocols inside
> Customized programs, either on 
   the same apparatus, or through USB port
> Possibility to upgrade

www.physioled.com

Figures
GDP

$1.842
trillion Population

1.237
billion

GDP growth

3.2%

Inflation

9.3%
Life 

expectancy

66
Urbanization 

rate

30%

Major cities 
(million inhabitants):

 Mumbai (11.9), Delhi (9.8), 
Kolkata (4.5), Bangalore (4.2), 

Chennai (4.2), Ahmedabad (3,5),
 Hyderabad (3,4).

India. Taj Mahal sunset silhouette. Tajmahal palace in sunset sky
Banana Republic images/ shutterstock



physiotherapy units

LED SpA 
via Selciatella, 40 - 04011 - Aprilia (LT) - Italy
www.led.it - info@led.it - www.physioled.com
Tel. +39 06 92870045 Fax +39 06 92870046

> electra > electrotherapy
> therma > diathermaltherapy
> sonora > ultrasoundtherapy
> pressa > pressotherapy
> lambda > lasertherapy
> tesla > magnetotherapy

what’s news
> High luminosity graphic touchscreen display
> Intuitive icons interface
> Controls of the unit made by one knob 
   multipurpose encoder, keys or touchscreen
> Stored therapeutic protocols inside
> Customized programs, either on 
   the same apparatus, or through USB port
> Possibility to upgrade

www.physioled.com

Visit us at:
ARAB HEALTH

Stand 5A20
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General profile
ndia is the world’s second most populous country, the seventh-
largest by area, and the third-largest economy by purchasing 
power parity. It is an astonishing mosaic of different geographic 
environments, climates, cultures, religions, languages and ethnical 
groups. India is also home to some of the oldest civilizations in 
the human history, whose literary, religious and cultural influence 

expanded across all Asia. It is a country of sharp contrasts and a mix-
ture of fascinating and controversial traditions.

Often defined as a sub-continent, the Indian peninsula extends for 
3,200 km from the northernmost point on the Chinese border, 
southward into the Indian Ocean with the Arabian Sea to the south-
west and the Bay of Bengal to the southeast. On the northern side, 
the massive Himalayan mountain chain, home to the highest peaks on 
Earth, defines both a political and climatic boundary with the rest of 
Asia.

The impressive diversity across the 26 Indian states includes steap 
mountains as well as fertile plains along Gange and Brahmaputra river 
valleys, the Thar desert on the western side, semi-arid central high-
lands and humid coastal regions. The climate is heavily influenced by 
ocean winds known as monsoons that bring heavy rains, from south-
west to the west coast in June, and from the north-eastern Bay of 
Bengal to the eastern coast in winter. 

Once part of the English empire, India acquired independence in 1947 
and became a federal democratic republic. Starting from the 1990s 
the economic liberalization has turned India into a major economy 
powerhouse in Asia, despite the widespread poverty that still remains 
the principal stain in the country’s development history. The out-
standing results achieved in the last three decades are apparent not 
only in economic growth, but also in the two-digit increase rates of 
life expectancy, literacy rates and middle class size. The importance 
of India in the political, scientific and technological domains has also 
grown parallely to its economy.

India has a very young workforce and about 380 million urban in-
habitants, about two-thirds of which concentrate in large cities with 
above 100,000 population. In order to meet the needs and aspirations 
of such a large number of people, investment in education, health, 
housing and infrastructure are the key drivers for the future growth 
prospects. On the other hand, such growth must necessary be inclu-
sive and eventually lift disadvantaged people out of poverty, if it wants 
to be really sustainable over a longer-term perspective. Still over 400 
million Indian people, about one-third of the world’s poor, fall under 
this category. Moreover, a significant share of those who managed to 
improve their status in the last decade remains at risk of falling back 
into poverty again.

I

Miruthangam
Jayakumar / shutterstock
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India has a very young workforce and about 380 
million urban inhabitants, about two-thirds of 
which concentrate in large cities with above 

100,000 population. 



 IRIA 2014
January 23-26, 
Agra, India

ARAB HEALTH
January 27-30,
Dubai, UAE

ECR
March, 6-10,    
Vienna, Austria 

 CMEF Spring
April, 15-18,   
Shenzhen, P.R. of China

KIMES
March, 13-16,  
Seoul, Korea

Focus
···

 F
oc

us

Infomedix 1/2014  •  22 

The problem of poverty in India is a long-standing one, and it is closely 
related to the widespread inequity that is partly a constituent of the 
traditional culture, based on the caste system. Although the country 
is classified as middle-income, per-capita annual income varies greatly, 
with over ten-fold difference between the poorest and richest states. 
Disadvantaged groups and women especially need targeted support to 
overcome a traditional neglecting attitude. In recent times, the Indian 
public opinion was shocked by severe cases of women abuse and mur-
ders, that forced the society to face the problem of a persistent lack 
of protection against gender violence, in a more general context of 
widespread gender inequity. It is worth mentioning, however, that dis-
crimination based on the hyerarchical caste division is now prohibited 
by law and that efforts are being made to make education and working 
opportunities more accessible to lower income population groups.

Education and healthcare remain two critical issues. According to the 
latest figures, less than 10% of the working-age population has com-
pleted a secondary education, although primary school completion 
rate is quite satisfactory at 95%. As regards healthcare, although general 
health indicators have improved, maternal and child mortality rates in 
the poorest states remain at levels comparable to the world’s poorest 
countries. Children malnutrition is one of the greatest problems as a 
striking 40% of the world’s malnourished children are in India (217 
million).  According to the World Bank, the infrastructure needs are 
massive. To provide only some figures, one-third of rural people lack 
access to an all-weather road, and only one in five national highways 
is four-lane. 

The total road network is the second largest in the world with 3.34 mil-
lion km, but only about 2% consists of highways. The rail route, 63,028 
km long, is the largest in Asia. Air and sea transportation include 13 
major ports and 187 minor ports along the coast, handling over 90% of 
India’s international trade, and 125 airports, of which 11 international. 
On general terms, the transportation network is extended in coverage 
but inadequate in capacity and low performing. 

Economy
According to the World Bank’s “India Development Update of Oc-
tober 2013”, between 2005 and 2012, 137 million people were lifted 
out of poverty and poverty rate decreased to 22%, with a good share 
of the decline taking place in low-income states. The expansion of the 
urban middle class is the main driver of Indian growth and represents 
an attracting factor for foreign companies. If the current growth rates 
are maintained, average household incomes are expected to triple over 
the next two decades, making India the fifth largest consumer economy 
by 2025. Per capita annual income grew on average by 3% a year in the 
period 2005-06 to 2012-13, reaching US$1,488 in 2013, but in big cit-
ies rates are significantly higher, up to three times the national average.
Although the recent turmoil in global markets has amplified India’s 
macroeconomic vulnerabilities such as elevated current account deficit 
and depreciation of the rupee, it also constitutes an opportunity to 
introduce reforms to improve the business environment and financial 
accounts. Ernst & Young has recently ranked India as the world’s most 

attractive investment destination, surpassing both China and the US. 
The main reason for this upgrade is the opening up of FDI in several 
sectors such as automotive, technology, life sciences and consumer 
products. The 133 special economic zones offering incentives to for-
eign investors and the availability of skilled workers in several high-tech 
sectors such as engineering and IT makes India an eligible choice for 
many international companies.

The economy is currently experiencing a phase of reduced GDP 
growth, which is expected to be slightly below 4% in 2013-14. How-
ever, according to The Economist, in the last quarter the single largest 
contributor to GDP were finance, insurance, real estate and business 
services, an index of recovering economic climate. Moreover, rising ex-
ports suggest that the current account deficit might be reduced in 
a sustainable way. Government efforts to attract foreign currency by 
designing a scheme to subsidise bank’s collection of foreign currency 
deposits are resulting in higher foreign debt ($32 billion) which also 
contributes to stabilise the country’s current account deficit. On the 
other hand, rising inflation and interest rates combined with public debt 
continue to be a main concern for the economic outlook over 2014.
Despite the persisting drawbacks, the amendments made in Indian FDI 
policy as well as the improving global economic outlook, especially for 
the Asian region, contribute to maintain investors confident about the 
long-term prospects for the country. 

Healthcare
The improvement of social and economic conditions led to a 10-year 
increase of life expectancy over past decade, to 67 years. However, new 
lifestyles and habits have also started impacting on the disease profile of 
the country. The booming population, and particularly the burgeoning 
middle class, as well as the increasing purchasing power also resulted 
in rising awareness of personal healthcare and interest towards high-
quality medical treatments and preventive care. Moreover, although the 
share of elderly population is quite low, it still represents a huge number 
with 98 million people aged over 60 years, and it is expected to reach 
over 190 million by 2030.

The States have the main responsibility for the provision of social ser-
vices, but since tax administration (except the general sales tax) is man-
aged by the central government, there is a high degree of imbalance 
between the two levels. Furthermore, there are also wide disparities 
in states’ revenue capacity, which make it difficult to ensure compa-
rable levels of public services in different states at comparable tax rates 
across the different states.

Health services are delivered on three levels:
1. The lowest comprises sub-centers staffed with paramedical person-
nel, covering between 3-5,000 people according to the territory, and 
primary health centers, the first point of contact with doctors, covering 
about 20-30,000 people. 
2. Community health centers provide secondary care and are orga-
nized at the block levels. 
3. The sub divisional hospitals and district level hospitals constitute the 
higher tiers.
Nominally, first- and second-level health centers should take care of 
preventative services and treat minor diseases, referring major cases 
to sub-division and district-level hospitals, but in practice, the referral 
system isn’t well developed and hospitals are the main provider of all 
healthcare services. 

The economy is currently experiencing a phase of reduced GDP 

growth, which is expected to be slightly below 4% in 2013-14.
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Taj Mahal in India
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In terms of size, the healthcare sector is estimated at US$65 billion 
and it is expected to reach US$100 billion by 2015. The growth of the 
healthcare services sector and the increased adoption of both public 
and private healthcare insurance are contributing to such expansion, 
which is expected to maintain average 15% growth rate through the 
next three years. Rural areas have also witnessed an increase of 15,000 
health sub-centres in the last five years and primary health centres in 
the country grew by 84%. 

Hospitals account for 71% of the healthcare market revenues, while 
pharmaceuticals and medical equipment account for 13% and 9% 
respectively while diagnostics, although the least contributor (3%), is 
growing by 20% annually. The hospital market is prevalentely private 
(76%); with continuously rising demand, the hospital services sector 
generated revenue of over US$45 billion in 2012 and is expected to 
be worth US$81.2 billion by 2015.

Main factors driving healthcare sector growth:
• Increasing population and disposable income
• Growing lifestyle-related health issues
• Cheaper treatment costs 
• Health insurance penetration, 
• Public (government) and private investment, especially through Public 
Private Partnerships

Health financing and medical insurance
The growing demand for quality healthcare has constantly outpaced 
the availability of services offered by the public sector, with public 
spending among the lowest in the world, resulting in the private sector 
contributing to 75% of the total provision. Distribution of public fund-
ing for health is also uneven due to the different income levels among 
states, where the poorest ones can spend less while needing to spend 
more to meet the healthcare needs of the population. 

Another consequence of the low levels of public spending is the high 
share of out-of-pocket payments, but this implies wide inequalities in 
the ability of different income groups to access healthcare services. 
The government has taken initiatives to target such inequalities through 
the National Rural Health Mission and the national health insurance 
scheme known as Rashtriya Swastya Bima Yojana (RSBY) especially de-
signed for people below the poverty line, covering approximately 32 
million households. Moreover, several state governments have estab-
lished their own insurance schemes.

The growing demand for quality healthcare has constantly

outpaced the availability of services offered by the public sector, 

with public spending among the lowest in the world, resulting in 

the private sector contributing to 75% of the total provision. 
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Medical insurance penetration is still low, covering 15% of the popu-
lation and accouting for around 4% of the healthcare revenues. The 
share of private health insurance is still around just 5% of private health 
spending and 3.2% of total health spending. However the sector is rap-
idly increasing and its premiums registered average 32% growth over 
the past 8 years. Sector reports claim the health insurance market to 
be the second largest non-life insurance segment in the country. 

Facts & Figures: Government health investments and initiatives
• Increasing health expenditure to 2.5% of GDP by 2017
• 100% FDI permitted for health and medical services under the au-
tomatic route
• 348 essential medicines to come under price control
• US$5.87 billion for the Ministry of Health & Family Welfare. Of this, 
US$3.35 billion are for the new National Health Mission that combines 
the rural mission and the proposed urban mission
• US$744.41 million for medical education, training and research
• Customs duty reduced from 16% to 8% for medical and veterinary 
furniture. The sector is expected to reach US$4.9 billion by 2016.
• Improve the quality manpower through courses with an industrial 
perspective in clinical engineering and programs blending medical and 
engineering streams 

Medical devices market
Market size
The Indian market for medical devices is the fourth largest in Asia, 
with an estimated total size of US$4.4 billion. According to industry 
forecasts, it is projected to grow to US$5.8 billion by 2014 and US$7.8 
billion by 2016. About two-thirds of medical devices are imported and 
the demand keeps growing especially in the private sector. High quality 
equipment is mainly supplied by foreign companies and multination-
als, while medical supplies and disposables are provided by domestic 
manufacturers.

The private sector market, especially in urban areas, accounts for the 
greatest share of high-tech medical equipment demand, while rural ar-
eas are mainly served by public services. Corporate-run facilities such 
as Fortis Healthcare and Apollo Hospitals are the main buyers in this 
segment. In fact, about 95% of all new hospital beds added in recent 
years have been created in the private sector and it will likely remain 
the key driver of the healthcare demand over the next years.

Telemedicine and mobile-based healthcare are growing fast, supported 
the developed staged reached by the Indian ICT sector, the reduction 
of import tariffs on infrastructure equipment and public investment. In 
rural areas, where over three-fourth of the population live, specialist 
doctors are rare to find and telemedicine and mobile applications for 
remote diagnosis, monitoring and treatment are particularly favoured. 
In 2012, the revenues from health IT products and services reached 
US$834.65 million. 

The domestic industry dominates the low tech end of the market with 
disposable equipment and supplies. High-tech equipment is usually 
imported and the share that is manufactured locally is produced by 
branches of large multinationals or local companies operating in joint 
ventures or under licensing agreements with overseas companies.
 

Opportunities for the medical device manufacturers
• Upgrade and construction of new specialty hospitals in major cit-
ies: demand for x-ray machines, CT scanners and electrocardiographs, 
dialysis equipment
• Set up of diagnostic and pathology centres 
• Telemedicine, health IT and eHealth, patient monitoring systems and 
home care equipment and services are especially suitable for rural 
healthcare 
• Research and training centres, specialised medical training and educa-
tion
• Healthcare infrastructure developments
• Demand for wellness products and services increases as “lifestyle 
disease” grow.
• Medical tourism patients coming from Africa, CIS countries, Gulf and 
SAARC nations, Pakistan, Bangladesh and Myanmar, mainly for cardiolo-
gy, orthopedics, neurology, oncology and organ transplants.The market 
is estimated around US$2.5 billion and is growing at over 25% annually, 
pushing hospitals to establish synergies with hotels and leisure facilities.
• With 860 beds per million people, India needs approximately 450,000 
additional hospital beds to catch up with developed countries’ stan-
dards, only 20% of which can be provided by government.

Regulatory environment
Detailed regulation of medical devices is still unavailable, although sev-
eral sterile medical devices and implants fall under the provisios of the 
Drugs and Cosmetic Act and must be certified by the DCGI before 
they can be sold on the market. The revised Drugs, Cosmetics and 
Medical Device bill that was drafted in 2012 left a regulatory gap that 
the industry is still asking the government to fill.
Among the 33 classes of medical devices that are currently regulated 
there are cardiac stents, drug eluting stents, intraocular lenses, catheters 
and bone cement. The Drugs and Cosmetics Amendment Bill calls for 
the creation of a separate category for medical devices, to be regulated 
under a risk-based classification system. However, since the approval 
of the new regulation seems still far, foreign medical device suppliers 
should take due time to get acquaninted with local regulation for their 
specific type of device and in particolar they should make sure if it does 
(or does not) require local clinical trials in addition to already provided 
clinical data, as the matter is subject to new rules approved last year.

Sources
http://www.investinindia.com
http://www.india-briefing.com/news/india-named-most-attractive-invest-
ment-destination-7174.html/#sthash.hs811E6l.dpuf
http://www.kpmg.com/IN/en/IssuesAndInsights/ThoughtLeadership/Emrg-
ing_trends_in_healthcare.pdf
http://www.ibef.org/industry/healthcare-india.aspx
“Health Care Financing Reforms in India” http://www.nipfp.org.in/media/
medialibrary/2013/04/wp_2012_100.pdf
Health and Biotechnology - Trade Opportunities in the Asian Century (Mel-
bourne)
http://www.thehindubusinessline.com/industry-and-economy/medical-devic-
es-market-may-grow-to-58-bn-by-2014-report/article5193105.ece
http://www.espicom.com/india-medical-device-market
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Author: Riccardo Bonati
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MAGVUE, 0.33T 
Medonica, manufactrer 
of excellent  x-rays in 
korea now challenges for 
new MRI system. 
MAGVUE, the new MRI 
system of Medonica, Has 
features as:  

  0.33 Tesla
 H-Shaped Magnet
 Open Type
 Whole Body
 High Performing Coils

www.medonica.com

hanks to an official invitation from TAITRA, the Taiwan 
External Trade Development Council,  Infodent srl partici-
pated to Medicare Taiwan for the first time last June 2013. 

Medicare Taiwan is the biggest medical exhibition in Taiwan 
and take place every June in the Taipei World Trade Center, 

a huge building also headquarter of TAITRA, located in front of the 
amazing Taipei 101 skyscraper in Taipei City. This year the show was held 
from June 20 to 23. 

Thanks to TAITRA, I had a personal guide from the first day until my 
leave, Ms. Fei Fen Hsu, a very professional employee of TAITRA that 
take care of my visit during the four days of Medicare Taiwan exhibition, 
and of Taipei City, introducing me in the Taiwanese culture with interest-
ing visits in the most relevant site of Taipei.

My job schedule started on June 20th, when I went to the Taipei World 
Trade Center to participate to the Opening Ceremony and New Prod-
uct Presentation during the first day of the exhibition. It was presented 
by the President of TAITRA and followed by a short introduction to the 
most relevant novelties launched during the meeting by few Taiwanese 
companies. After the opening ceremony, Ms. Fei Fen Hsu organized 
some visits to some Taiwanese exhibitor of Medicare Taiwan. 

The exhibition was divided into three section: Medicare, Sencare and 
Taiherbs, where the first is the one with the higher number of exhibi-
tors, while Sencare is the section of the show dedicated to the Senior 
healthcare and Taiherbs is dedicated to the companies involved in the 
traditional Chinese medicine equipment production.

T

Report: Medicare Taiwan and Taipei City 

A visit to Medicare Taiwan is the biggest medical exhibition in Taiwan



···
 In

te
rn

at
io

na
l M

ar
ke

t &
 T

re
nd

s

Infomedix 1/2014  •  31 

Visit us at

Hall  Arena  booth no SAD70

Participating to this show was important for Infodent srl to have a 
confirmation regarding the fact that Taiwan is one of the world leaders 
of innovation and technology, especially in the areas of ICT, medtech 
and biotech. Furthermore is important to highlight that the Taiwanese 
government helped a lot local manufacturers with a series of initiatives 
that have driven the growth expansion of these sectors, as well as unify-
ing them into one prosperous sector that drives Taiwan’s economy and 
also solidifies its status in health care. 

As listed in the most recent economical reports, in order to acceler-
ate and ensure a constant transformation and improvement of the 
domestic medical industry, Taiwanese government has rolled out plans 
and grants, that encourage local manufacturers to develop high-end 
medical equipment, including high-level imaging, diagnostic and implant-
able medical devices.

Thanks to these improvements, an excellent and huge production, a 
comprehensive R&D capability, and the full support from the Govern-
ment, Taiwan is becoming more and more appealing to major interna-
tional brands and buyers for collaborations and that was shown espe-
cially from the great outcome in terms of visitors of Medicare Taiwan.
As regards the touristy aspect, Taiwan is a very welcoming country, this 
also due to the kindness of locals and to the good English speaking level 
of Taipei City citizens. 

Taipei city is, as a matter of fact, the pulsing heart of this richness as well 
as unique and very different from the rest of the country. For a foreign 
visitor is not so difficult to get into the Taiwanese culture, especially if 
decide to start the visit from Taipei city. 

Just beware of the subtropical climate, as it influences a lot every single 
day of Taipei, changing suddenly a hot sunny day in a wet thunder-
storm. It is though warmly suggested to bring an umbrella and eventu-
ally a raincoat at every time, especially in June. Although the tourists are 
worried about the weather, you will find at any time intrepid motor-
cycle drivers that crowd the city, and are part of the local folklore and 
uniqueness, together with the many night market open till late every 
day of the week, where it’s easy to find local products together with 
arts and crafts. 

The city proper, Taipei, is home to an estimated more than 2,5 mil-
lion of people while Taipei, New Taipei, and Keelung together form the 
Taipei-Keelung metropolitan area with a population of more than 6,5 
million people. Thanks to my guide of TAITRA,  Ms. Fei Fen Hsu, I have 
the occasion to visit the huge National Chiang Kai-shek Memorial Hall 
a famous monument, landmark and tourist attraction that was erected 
in memory of General Chiang Kai-shek, the former President of the 
Republic of China and the Memorial Hall Square, site of the National 
Concert Hall and National Theatre. This is, as a matter of fact one of 
the biggest park in the world dedicated to the memory of a recent 
former president and it’s surely worth a visit to know better the recent 
Taiwanese history.
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Visit us at Arab Health 2014
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While, to know better the ancient history of Taiwan and different cul-
tural and religious aspect of the country, it’s worth to visit the Wanhua 
District and the Xinsheng South Road, also known as the “Road to 
Heaven”, due to its high concentration of temples, shrines, churches, 
and mosques. 

In this district is located the Longshan Temple, built in 1738, which dem-
onstrates an example of architecture with southern Chinese influences 
and commonly seen on the older buildings in Taipei and Taiwan in gen-
eral.

Other famous temples include the Baoan Temple located in historic 
Dalongdong, a national historical site, and Xiahai City God Temple, lo-
cated in the old Dadaocheng community, constructed with architecture 
similar to temples in southern Fujian. The Taipei Confucius Temple traces 
its history back to 1879 during the Qing Dynasty and incorporates 
southern Fujian-style architecture.

As regards the contemporary architecture, what definitely worth a 
couple of hours of visit in Taipei City, is the Taipei 101 skyscraper, one 
of the tallest building on earth with its 509 mt. from ground to top, and 
that was the first skyscraper in the world to break the half-kilometer 
mark in height. 
A state of the art building, its design incorporates many engineering in-
novations to withstand typhoon winds and earthquake tremors and has 
won numerous international awards.

Since Medicare Taiwan is an important exhibition, and mandatory to be 
present in the fast growing Taiwanese market, and Taipei City are sur-
prising places where to spend an amusing vacation, I strongly suggest to 
visit this country. Even though, I warmly remind to be always prepared 
to the unstable weather! 
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Infomedix Introduces TRADEX-Pavilion 
at Arab Health 2014

Find out more about companies exhibiting 
with Tradex and come see them in Dubai, 
27 - 30 January 2014, Hall Saeed 1.
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• The quantitative Lineblot - 
RIDA qLine® Allergy  
Allergy diagnostics is based on 3 steps starting with the anamneses in 
order to find out whether the symptoms of the patient are suspected 
to be allergic based, to narrow the potential allergens down and to 
design the next diagnostic steps.

As a second step a provocation test in terms of a prick test is per-
formed with the suspected allergens. But the prick test is afflicted with 
many limitations. The number of available allergen preparations for the 
prick test is rather low and a few allergens are of risk to cause an ana-
phylactic shock.  With children younger than 6 years the prick test is 
routinely not performed.  Highly allergic patients cannot abstain from 
the medication although the medication with antihistaminic drugs is a 
no-go criterion for the prick test. And many more reasons make the 
prick test inapplicable. 

The new RIDA qLine® Allergy from R-Biopharm AG lends itself to an 
alternative to the prick test. The RIDA qLine® Allergy  combines as 
a quantitative lineblot with up to 20 allergens on one strip a fast and 
reasonably priced screening method with the qualitative advantages of 
a quantitative single allergen method. The standard curve of the RIDA 
qLine® Allergy is as the standard curves of the other quantitative sin-
gle allergen systems validated at the WHO reference preparation “1st 
WHO IRP 67/86 for human IgE”.

That means that all positive reactions to allergens found in the RIDA 
qLine® Allergy  must not be reconfirmed in a single allergen system 
for the preparation of an immunotherapy.  Thus additional costs and 
further expenditure of time are omitted. Furthermore more potential 
sensitizations can be found when using the RIDA qLine® Allergy  as 
more allergens are routinely tested compared to a single allergen system.
Hence the RIDA qLine® Allergy is the best choice as a screening sys-
tem as an alternative to the prick test and as a step 3 test as the results 
are equivalent to quantitative single allergen systems. 

• Quantitative 
   real standard curve on each strip

• Reliable 
   calibrated against “1st WHO IRP 67/86”  
 for human IgE

• Accurate 
   high reproducibility

R-Biopharm AG • An der neuen Bergstraße 17, 64297 Darmstadt • Tel.: 0 61 51 - 81 02-0 • info@r-biopharm.de • www.r-biopharm.com

The New Standard for Economic Allergy Diagnostics

RIDA qLine® Allergy

R-Biopharm AG

R-Biopharm 
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• Medical Face Mask and Personal 
Protective Equipment 
Viroblock SA, a Swiss manufacturer of medical facemask and personal 
protective equipment is proud to introduce a revolutionary new anti- 
viral mask. Viroblock mask uses cholesterol depletion technology that 
traps and kills immediately 99.9995% of H1N1, 99.999% of H5N1, 
99.9943% of H7N9 and 99.997% of Coronavirus. Thanks to its special 
filtration design and patented technology Viroblock mask combines 
anti- viral properties with superb wearing comfort and excellent breath-
ability. Viroblock mask is fast acting against and broad spectrum. Govern-
ments and Health Authorities worldwide see Viroblock masks as ideal 
option for the stockpiling of medical supplies in anticipation of potential 
viral outbreaks.

• Anti – Viral Protection
Viroblock SA, a Swiss manufacturer of anti-viral facemask is proud to 
introduce a revolutionary new anti-viral mask.  Viroblock anti-viral mask 
uses patented cholesterol depletion technology that traps and kills im-
mediately 99.9995% of H1N1, 99.999% of H5N1, 99.9943% of H7N9, 
99.997% of Coronavirus and 99.9369% of Human RSV. Viroblock anti-
viral mask is also very effective against TB, S.aureus and K. pneumoniae.

Thanks to its patented filtration layer Viroblock mask has a BFE (Bac-
teria Filtration Efficiency) Index of 99.9% and thanks to its design has 
a remarkable face fit that results in less than 1% of inward leakage.  
Viroblock mask combines high filtration, unsurpassed anti-viral and anti-
bacterial properties with superb wearing comfort and excellent breath-
ability. Viroblock mask is fast acting against broad spectrum of viruses 
due to its proprietary anti-viral technology.  Aerobiology testing shows 
that Viroblock masks are 100 times better than ordinary respirators 
and 10,000 times better than regular masks.

Viroblock
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Vertica - the
MOBILISATION bed.

We believe that there 
must be another way to 
mobilize patients safely 
and support staff with 
this duty.
We are therefore 
pleased to present the 
Stiegelmeyer Vertica 
hospital bed conceived 
and precisely
engineered to the 
needs of both-care-
givers and patients.

We understand about 
GETTING UP

www.stiegelmeyer.com

We look forward to your visit in

Dubai at Arab Health 2014.

Dubai International Convention & 

Exhibition Centre, 27. - 30.01.2014

Stand S1C50

• Presenting Vertica

Stiegelmeyer believe that there must be another way to mobilize pa-
tients safely and support staff with this duty.  We are therefore pleased 
to present the Vertica hospital bed conceived and precisely engineered 
to the needs of both-caregivers and patients.

Visit us at: Arab Health 2014

Stiegelmeyer
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Discover Orthomol
Orthomolecular Nutritional Medicine
For All Phases Of Life

With its 22 years of experience and involve-
ment in the market, Orthomol is a forerunner 
in the field of orthomolecular nutritional me-
dicine. The knowledge that we have accumu-
lated during this period puts us ahead of the 
competition and we are characterized by our 
vast amount of specialist expertise and inno-
vative strength.

Valuing human health is the principle of our 
work. We are committed to helping people 
and improving their sense of well-being. This 
is a huge responsibility, but it is also a pow-
erful stimulus. At Orthomol we are firm belie-
vers in the benefits of orthomolecular nutriti-
onal medicine.

During these 22 years Orthomol has become 
the market leader in the field of dietary foods 
for special medical purposes.

Our conviction unites our employees and 
our customers. It ensures the quality of our 
products and forms the foundation of our 
success.

We Value
Your Health.

www.orthomol.com

Please visit us: Za’abeel Hall, 
TRADEX-Pavilion, Booth No. Z3E52 

• Orthomol - We Value Your Heal
With its 22 years of experience and involvement in the market, Orthomol 
is a forerunner in the field of orthomolecular nutritional medicine. The 
knowledge that we have accumulated during this period puts us ahead 
of the competition and we are characterized by our vast amount of 
specialist expertise and innovative strength.

Valuing human health is the principle of our work. We are committed 
to helping people and improving their sense of well-being. This is a huge 
responsibility, but it is also a powerful stimulus. At Orthomol we are 
firm believers in the benefits of orthomolecular nutritional medicine.

During these 22 years Orthomol has become the market leader in the 
field of dietary foods for special medical purposes.

Our conviction unites our employees and our customers. It ensures the 
quality of our products and forms the foundation of our success.

www.orthomol.com/ export@orthomol.de

Visit us at: Arab Health 2014: 
Hall Za’abeel, Stand Z3E52

Orthomol
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Market Trends

Author: Michela Adinolfi

Central Asia  
In this article on Central Asia we will focus
on Kazakhstan, Kyrgyzstan, Tajikistan, 
Turkmenistan and Uzbekistan. 

View of kyrgyz yurt in mountains
Nickolay Vinokurov / shutterstock
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Innovative design meeting ultimate safety
-  High-tech aesthetics with no unsightly cables
-  Anti-collision system and reduced thickness rails

Optimal operability
-  Table commands with distinctive “light barrier”
-  Touch Screen interface for immediate inputs

Superior versatility
-  No patient limitation thanks to high weight capacity
-  Electronic tomography with free selection of angle

Maximal configuration flexibility
-  Available as analog or digital, with 
 wired or wireless detectors

Visit us at Arab Health: Stand S2C70

Villa Sistemi Medicali Spa
Via delle Azalee, 3
Buccinasco (MI) - Italy
Tel. +39 02  48859.1
Fax +39 02 4881.844
www.villasm.com
vsminfo@villasm.com

xcept for Turkmenistan, which is only associate member, these 
countries belong to the Commonwealth of Independent States 
(CIS), an organization founded in 1991 after the dissolution of 
the Soviet Union, including also Armenia, Azerbaijan, Belarus, 
Moldova and Russia. 

Geographically, the Central Asian region consists of a wide land mass, 
largely characterized by deserts and steppes and circled by mountain 
ranges on the south-eastern border. This area represents an historical 
crossroad between Asia and Europe, located at the heart of a network 
of trade routes that have been connecting the two continents for cen-
turies. The most famous is of course the Silk Route, where not only silk 
and other goods were transported, but also philosophies, religions and 
technologies found their way towards the East or the West.

A common feature for most Central Asian countries is the abundance 
of natural resources, especially oil and natural gas, followed by coal, 
precious and non-precious metals, uranium, rare earths and other ele-
ments of great importance for industrial production. If, on one side, the 
abundance of natural resources is a secure factor of growth for Central 
Asian economies, on the other hand it also poses significant challen-
ges in terms of allowing them to develop in a sustainable way. Envi-
ronmental issues related to the exploitation of mineral resources and 
the massive utilization of hydropower plants are a key priority within 
this perspective, but the political situation in some of these countries 
isn’t currently favourable to the adoption of long-term policies for su-
stainable growth.

Oil, gas and mineral product exports represent the main source of 
income for the region, a relevant part of which is directed towards 
China and the booming Asian economies to supply the massive 

amounts of resources needed to feed their industries. For instance, 
a new gas pipeline connecting Turkmenistan and China became ope-
rational in 2009, and exports to China rose to 67% of total Turkmen 
exports in 2012, from below 1% in 2005, while Turkmen imports from 
China increased from 5% to 20% over the same period.

Despite many differences exist in the degree of openness and sophisti-
cation of economic, financial and political infrastructure, all the above 
mentioned countries share a recently attained independence, a Soviet 
Communist heritage, Russian as first or second national language and 
a mixture of ethnical groups and culture. From an economic point of 
view, low national debt and recent high GDP growth are posing solid 
fundamentals for future development. Moreover, the close cultural and 
economic ties among the Central Asian countries have contributed to 
establish strong intraregional business relationships, with several bila-
teral trade agreements and investment and double tax treaties signed 
during the 1990s.

E
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Visit us at 
Arab Health 2014

27 - 30 January 2014
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According to the Deutsche Bank, during the last decade Central 
Asian economies have grown around 8% on average every year and 
5% growth is expected in the next year for the region as a whole, 
while Turkmenistan and Kyrgyzstan in particular are expected to ac-
celerate at above 7% annual growth over the next two years. Such 
continued growth contributed to reduce poverty, though at different 
levels among the single countries, with inequality in income distribution 
showing a parallel decreasing trend. However, almost half of Tajikis and 
one-third of Kyrgyzis are still living below the poverty line. 

Some of the countries have been implementing structural and market 
reforms aimed to improve the business climate and policy frameworks, 
as well as diversifying the economy, but the outcomes haven’t been ho-
mogeneous so far. For instance, trade in Kyrgyzstan accounts for over 
150% of GDP, but only around 53% in Uzbekistan. On general terms, 
however, all countries apart from Kyrgyzstan have improved their score 
in the 2013 World Bank Doing Business (DB) ranking compared with 
2012, with Uzbekistan gaining 14 positions thanks to reforms in areas 
such as export bureaucracy, procedures to start a new business, access 
to credit and  insolvency regulations.

The negative perception of a risky investment environment, also in-
fluenced in some cases by the lack of politic and economic stability, 
has long affected attractiveness of ex CIS countries as destination for 
foreign capitals. The local capital markets are still at an early stage and 
investments can be difficult due to heavy bureaucracy issues. Never-
theless, big foreign oil, gas and mining companies have already gained 
a consolidated position as leading investors in the area, and there is an 
increasing interest in the opportunities offered by other sectors such 
as banking and financial services, construction, transportation, tourism, 
agriculture and food processing and textiles. 

It is undoubtedly necessary, of course, to conduct deep research and 
gain detailed information on the peculiarities of each of the Central 
Asian countries before planning any type of investment, including bure-
aucratic requirements and logistics and transportation issues. On this 
purpose it is important to mention that the Central Asia Regional Eco-
nomic Cooperation agency, part of the Asian Development Bank, has 
launched a program named “Transport and Trade Facilitation Strategy”; 
the strategy aims to carry out coordinated interventions on transport 
infrastructure along six priority transport corridors and logistics and 
trade facilitation, including harmonization of customs and standards.



Trends
···

 In
te

rn
at

io
na

l M
ar

ke
t &

 T
re

nd
s

Infomedix 1/2014  •  44 

Kazakhstan
General profile – Kazakhstan is the ninth largest country in the world, 
covering an area of more than 2.7 million square kilometres, about the 
same size of Western Europe and more than twice the combined size 
of the other four nations of Central Asia. Categorized as upper middle 
income country,  Kazakhstan plays a leading role in the region in 
terms of economic development, investment attraction and degree 
of financial sophistication, but it still presents several unsolved issues 
that delayed its accession to the World Trade Organization, for which 
negotiations have been underway in recent years. 

Population – It is said that Kazakhstan hosts over 100 different nationa-
lities. Despite this figure is likely exaggerated, the ethnic composition of 
the population is quite heterogeneous: besides the 53% Kazakh inhabi-
tants, 30% are of Russian origin, followed by Ukrainian, Uzbek, German, 
Tatar, and Uygur groups, as well as Azerbaijan and Belarusian mino-
rities. Most of the population lives in the eastern part of the country, 
with Kazakhs predominantly concentrated in the south, and Russians 
in urban areas close to the Russian Federation in the north. With six 
people per square kilometre, population density is one of the lowest in 
the world. 56% of the population live in urban areas, the highest per-
centage in the Central Asian region. Kazakh is the official state language, 
while Russian is used as official language of interethnic communication. 

Economy – Kazakhstan is well known for its vast hydrocarbon and 
mineral resources, as well as for intense agricultural production. Driven 
by increasing domestic consumption and high oil and gas prices, the 
economy grew by 5% in 2012, slowing from 7.5% registered in 2011, 
but the new oil production from a recently discovered field and the 

spillover effects on the economy is expected to lead to average 6-7% 
percent annual growth over the next four years. Projected GDP for 
2013 will reach $226 billion, and per capita GDP is forecast to rise 
from $13,900 in 2012 to $24,000 by 2018.

Despite the dominating role played by oil and gas sector, there are 
positive signals that Kazakhstan is diversifying its economy. Since 2005, 
non-oil economy has contributed to the largest share of the country’s 
growth, and it accounts for more than half of GDP. The high urbaniza-
tion rate accounts for increased occupation in non-oil economy which 
now employs more people than the oil economy, particularly in con-
struction and services. 

However, the positive prospects for the country’s general wealth cannot 
hide that there is a considerable income gap between rural and urban 
population and that much work is still needed to deliver healthcare and 
education services more evenly throughout the country.

Investment climate – In 2010, Kazakhstan created a customs union 
with Russia and Belarus, which from 1 January 2012 has created a com-
mon economic space, enabling the free flow of goods, services, and fi-
nancial and human capital between the borders of the three countries. 
Kazakhstan has signed bilateral investment treaties with 45 countries 
(18 of which are with OECD member countries) and one with the 
Eurasian Economic Community (including Russia, Belarus, Kyrgyzstan 
and Tajikistan), all of which guarantee most-favoured-nation treatment 
and stipulate party obligations, most notably in the event of expropria-
tion. According to a study by Deloitte, Kazakhstan law does not close 
any sector of the economy to investors, but does establish restrictions 
in certain areas. Foreign investors may invest in any sector, with equity 
limits in only a handful of sectors, including strategic oil and gas reserves, 
telecommunication, media and agricultural/forestry services.
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Healthcare system and market – According to the most recent statistics 
there are over 64,400 physicians in Kazakhstan.  The public expenditu-
re on healthcare is projected to grow by 16% from US$10.3 billion in 
2013 to US$11.8 billion in 2014. Currently 1,054 hospitals and 3,720 
short-stay clinics operate in Kazakhstan. As regards oral health-care, there 
are 570 state and 1,165 private dental clinics operating in Kazakhstan, 
with a total of 5,875 dentists.

The state runs about 80% of healthcare facilities and purchases drugs, 
medical devices, equipment and services, providing them free of charge 
in specific areas of treatment such as HIV, respiratory illnesses, new-
born and maternal health, prevention and treatment of hepatitis B and 
C, oncology, tuberculosis, cardiology and gastroenterology.

Until early 1990s, the health infrastructure was outdated and lacked 
qualified personnel. After extensive reforms and investment, parti-
cularly in the framework of the new State healthcare programme 
known as “Salamatty Kazakhstan” set for implementation over the 
period 2011-2015 with a budget of US$2.5 billion, significant impro-
vements were seen in the health system. Among the goals of the pro-
gram, there was the construction of 100 hospital complexes within a 
5-year period, sending healthcare professionals abroad to upgrade their 
qualifications, upgrade of hospitals and clinics, and  heavy investment 
in medical equipment and devices. Besides this, a National Screening 
Program and an oncology program with a budget of US$1.4 billion 
have both been launched in 2012. 49 mobile medical complexes and 
186 telemedicine centres add to the range of interventions carried on 
by the government in the last two years.

The medical equipment market in Kazakhstan depends for 90% from im-
ports, that were valued at US$436 million in 2012. The government 
invests 25-30 billion tenge (about US$190 million) for purchase of 
medical equipment. According to Germany Trade and Invest the hi-
gh-priority sectors for such investments are diagnostic equipment, 
medical lasers, endoscope and dental equipment. Kazakhstan is cur-
rently the most attractive medical market in Central Asia, both for the 
general regulatory environment and ease of doing business. However, 
the market is limited due to the relatively small size of the population 
and infrastructure challenges. Harmonization of trade regulations is ex-
pected in the middle-long term as the country will likely access the 
WTO provided some pending issues are solved.

  Kyrgyz Republic
General profile – The Kyrgyz Republic is Central Asia’s second smallest 
country, located in the southeast corner of the region. It borders 
with Kazakhstan, China, Tajikistan and Uzbekistan, without access to 
the sea. Mountains cover 90% of the country, including sections of im-
portant chains such as the Pamir, Alatau and Tien Shan, and more than 
half territory rises at over 2,500 meters above sea level. Less than 10% 
of total land area allows agricultural activity and permanent settlement, 
limiting land use and population distribution.

After two decades of political turmoil followed to the dissolution of the 
Soviet Union, that were marked by several contested elections and civil 
unrest culminated in a coup d’état in 2010, Kyrgyzstan is now experien-
cing a certain degree of stability, although tensions remain in the sou-
thern districts where protests and clashes concentrated in recent years.



Trends
···

 In
te

rn
at

io
na

l M
ar

ke
t &

 T
re

nd
s

Infomedix 1/2014  •  46 

Population – Most inhabitants live in the Chui Valley along the Kazakhstan 
border in the north, and Fergana Valley in the south. The ethnic com-
position is quite fragmented with two-thirds Kyrgyz, 14% Uzbek, 9% 
Russian, and smaller groups including Dungan (ethnic Chinese Muslim), 
Ukrainian and Uyghur to name only the most numerous ones. Kyrgyz 
is the official language, however Russian is not only the second official 
language, but also the main business language. Roughly two-thirds of the 
population live in rural areas, but there are also some 800,000 Kyrgiz 
migrants in Russia, who contribute to about 40% of the country’s eco-
nomy with their remittances.

Economy – Despite the political instability, during the last twenty ye-
ars Kyrgyzstan has undertaken a series of reforms to achieve a faster 
transition to a market economy. It is also because of such commit-
ment that the Kyrgyz Republic managed to access the WTO in 1997. 
However, the economy hasn’t yet been able to fully develop in a more 
sophisticated market, maintaining wide gaps between urban and rural 
areas. Still over a third of Kyrgyzis live below the poverty line and the 
country ranks as the second poorest in Central Asia. 

Livestock and agricultural activities are an important part of the eco-
nomy contributing to approximately one third of GDP and employs 
most of the rural population, but for the largest part both sectors 
are still based on traditional methods and haven’t been modernized, 
preventing the sector from increasing productivity. As for the indu-
stry, although scarce oil and gas reserves, Kyrgyzstan has considerable 
gold, coal, uranium and other mineral deposits fueling both exports 
and the metallurgy industry, a sector targeted by government efforts to 
attract foreign investment. Another important sector both for dome-
stic energy supply and exports is hydroelectric energy, considering the 
wide water resources available from 25,000 rivers and streams, but it is 
currently under-exploited and holds significant potential for the future.

In recent months, positive signals for the Kyrgyz economy are GDP 
growth of 7.9% in the first half of 2013, led by a recovery in gold 
production and a continuation of positive trends in the non-gold 
economy, and the increase of 15% and 12.3% in construction and 
trade in response to sustained credit to the private sector. Moreover, 
the visa liberalization process is helping tourism that registered 9.8% 
growth in catering and accommodation services. The main trade part-
ners are Russia, Germany, China and the neighbouring Kazakhstan and 
Uzbekistan.

Investment climate – According to the Kyrgyz government, some of 
the main factors in favour of foreign investors interested in the local 
market are a liberal trade regime, full protection of investments and 
unlimited repatriation of profits, currency exchange freedom and low 
business costs. 

In 2009 a new Tax Code has been approved, fixing income and profit 
tax at 10%, VAT at 12% and sales tax from 0,1 % to 2,5 %. The Kyrgyz 
Republic ranks 70th in World Banks’ “Ease of Doing Business 2013”, 
with 10 days and 2.8% cost of per capita income required to start a 
business, both below OECD average.

Healthcare system and market – The Soviet hospital-centered healthcare 
model soon became unaffordable during the economic crisis that followed 
independence. In the 1990s, informal out-of-pocket payments became 
a usual practice as most of government resources were drained by the 
oversized hospital delivery network. The reform of the healthcare sector 
came through three different phases. 

In 2001–05, the Manas program addressed the inefficiencies by re-
ducing hospital capacity by 40%. From 2006 to 2010, the subsequent 
Manas Taalimi program focused on reducing the financial burden on 
patients, improving access and coverage of basic health services, and 
significantly reducing the utilization gap between the poor and the rich 
in either primary health care or hospital services. Over the last decade, 
positive outcomes were registered such as the decrease in out-of-
pocket health payments exceeding 15- 20% of total household expen-
diture. However, still in 2009 about 38% of households reported that 
it was “difficult” or “very difficult” to afford health care costs. Despite 
positive achievements, adult mortality is still high and quality of care 
remains unsatisfactory for many.  

The third phase of the reform program known as Den Sooluk, co-
vering 2012–16, is focusing on four priority areas: cardio vascular 
diseases, mother and child health, tuberculosis and HIV infection. The 
implementation of the program also included the introduction of a 
Mandatory Health Insurance Fund (MHIF), financed through payroll 
tax to complement budget funds, which also assumed purchasing fun-
ction, and the restructuring of copayments entitlements and obligations 
through the introduction of the State Guaranteed Benefits Package.

Moreover, the health delivery system was centered on primary care 
and family medicine with the institution of two types of primary he-
althcare facilities, one offering basic services and the other adding spe-
cialized outpatient services, diagnostics and minor surgeries. Seconda-
ry care is provided by 41 territorial hospitals and 7 “oblast” hospitals 
equipped with many medical departments and able to treat more 
complex cases. In addition, there are 27 General Practice Centers cre-
ated by merging territorial hospitals and PHC facilities in remote areas 
with populations of less than 25,000, which provide both primary and 
secondary care. Tertiary level facilities consist of national hospitals and 
scientific research institutes and centers providing specialized inpatient 
and outpatient services for specific diseases or conditions (cardiology, 
tuberculosis, traumatology and orthopedics, oncology and radiology, 
obstetrics, pediatrics, rehabilitation, treatment of infectious diseases and 
treatment of mental illnesses).

According to data collected by the World Bank from local authorities, 
between 2000 and 2010, with the exception of 2009, the share of 
private funds has exceeded the share of public funds in total health 
expenditures. In 2010, the latest reported year, private funds repre-
sented 43.3% of total health expenditures, and 86% of this share 
came from out-of-pocket payments. Public funds represented 43.9%, 
and external financing represented 12.8%. On the public side, around 
70% of funds are managed by the MHIF. The healthcare workforce in 
2012 comprised 13,392 doctors, of which 1,020 were dentists, and 
29,311 nursing personnel.

As regards the private sector, unofficial estimates report that it includes 
approximately 2,500 pharmacies, 600 independent medical doctors 
and about 230 private health facilities, as well as about 350 secondary 
level hospital beds, more than half of which are located in Bishkek. 
Dental care and cosmetic services are mainly provided by private pro-
viders and target the middle- and high-income groups. The private he-
alth insurance market is small and limited to a few companies targeting 
travellers and expatriates.



···
 In

te
rn

at
io

na
l M

ar
ke

t &
 T

re
nd

s

Infomedix 1/2014  •  47 



Trends
···

 In
te

rn
at

io
na

l M
ar

ke
t &

 T
re

nd
s

Infomedix 1/2014  •  48 

Tajikistan
General profile – Tajikistan is Central Asia’s smallest country, with 93% 
of its territory covered by mountains including Pamir, Alay and Kurama 
ranges, and approximately half lying 3,000 meters or more above sea 
level. These chains separate the country into various regions made up 
of a network of small valleys. In the south- and south western areas 
the land is desert or semi desert. In the period 1992 – 1997 a civil war 
broke out, from which an uninterrupted one-party system came into 
power and maintained it until nowadays through repeated elections 
deemed as irregular by several international institutions, although the 
country is officially a democratic republic.

Population – About 80% of population is Tajik, followed by 15.3% Uz-
bekis, with minor presence of Russians, Kyrgyzis and other groups. Tajik 
is the official language, but as in the other CIS states, Russian widely 
used in government and business. The largest part of the population 
is Muslim.

Economy – Despite considerable GDP growth averaging roughly 8.6% 
over the last 5 years and 7.5% increase in the first part of 2013, with 
poverty rate declined from 81% to 46% in the decade 1999- 2009, Tajiki-
stan remains the poorest nation in Central Asia and one of the poo-
rest in the world, with almost non-existent infrastructure outside the ca-
pital city of Dushanbe. The aluminium and cotton industries that have 
long been the core sectors for the country’s economy and exports 
have been accompanied in recent years by expansion in construction, 
finance and trade, accounting for the formation of a more diversified 
market environment. Remittances from Tajik workers in Kazakhstan and 
Russia also contributed to bring new capital to the Tajik economy.

Like its neighbours, Tajikistan is rich in mineral resources, including gold, 
silver, and uranium, but even more in water resources. The hydropower 
potential is largely underexploited and the government is targeting the 
sector with new projects aimed also at electricity exports.

Traditionally the main export market has been Russia, but its role 
decreased in the last decade to account only around 4% in 2012, whi-
le Turkey has emerged as the main exports market (30.6% in 2012 
compared with 7.6% in 2000). China’s share has also grown from 
0.4% to 9.6% in the same period. Tajikistan has also recently joined 
the World Trade Organization.

Investment climate – According to the World Bank’s reports, Tajiki-
stan favours state-led investment and loans from supporting countries 
rather than making conditions favourable for private investors from 
abroad. Corruption and barriers to competition represent a risk for 
the private sector. Despite this, active investors in the country include Chi-
na, Russia, Iran, the  United Kingdom, Pakistan and India. In the third quarter of 
2012 US$515.7 million investments were estimated to have reached 
Tajikistan, particularly in energy and transport infrastructure. Further 
opportunities exist in energy, telecommunications, construction, food 
processing, textiles, consumer goods, healthcare, natural resource ex-
traction and tourism. Theoretically, foreign and local investors are gua-
ranteed equal rights, but practically all of Tajikistan’s international agree-
ments have a provision for most-favoured-nation status. 

The judicial system is also burdened by limited independence, although 
some improvements are expected from the ratification of the New 
York Convention of 1958 on Recognition and Enforcement of Foreign 
Arbitral Awards. Despite these negative aspects, Tajikistan has made a 
number of changes that raised its “Doing Business” rankings from 152 
in 2011 to 141 in 2013 (still a low ranking in a list of 185 countries). Be-
sides the adhesion to the New York Convention, some of these steps 
were the adoption of a “single-window” business registration system 
for both foreign and domestic applicants, requiring a fixed fee allowing 
permission within five working days, and legislative improvements for 
the protection of the rights of minority shareholders, investors and regi-
stering property. 

Healthcare system and market – The Soviet heritage is still evident in 
the role of the state as main healthcare funder and provider, although 
unofficial estimates claim that private out-of-pocket payments over-
come public expenditure as means of health financing, accounting for 



···
 In

te
rn

at
io

na
l M

ar
ke

t &
 T

re
nd

s

Infomedix 1/2014  •  49 

about two-third of the total health expenditure. The Ministry of Health, 
however, directly manages most health facilities at the national level, 
while the other health facilities are run by three levels of providers (at 
regional, district and city level). 

Health indicators in Tajikistan are among the lowest in Central Asia, 
but some key indicators such as the infant mortality rate showed im-
provements in 2012. Over the last decade health expenditure has ran-
ged from 4.6 to 5.3% of GDP, but public health financing is lower and 
out-of-pocket health spending is higher compared to the other countri-
es in the region. Besides the negative implications of such disproportion for 
an equitable access to healthcare, there is also a marked urban-rural gap in 
the distribution of healthcare services. Another issue is the inefficient 
allocation of resources and staff and a payment system based on the 
number of hospital beds which worsen the hospital overcapacity. Seve-
ral projects led by international institutions have addressed the need to 
create a primary healthcare network, and the outcome has been po-
sitive. For instance, public health facilities previously depending on the 
state budget began seeking alternative sources of financing, including 
operation as independent enterprises. Moreover, the introduction of 
the basic benefit package and co-payments is also causing a shift from 
budget-based to case-based financing.

As regards the private sector, although growing, the number of private 
health care providers is still low. In particular dental services, like other 
services not included in the basic benefit package except for emer-
gency services, are provided by private practitioners, mostly in major 
cities and regional or district centres, and is paid for directly by patients.

Turkmenistan
General profile – Turkmenistan is the second largest Central Asian 
country. Four-fifths of the  territory is desert and most of the remai-
ning land is occupied by steep mountains. The country also has the 
smallest population of the five former Soviet republics in Central Asia. 
Turkmenistan is a one-party autocratic state dominated by the Demo-
cratic Party, subject to strict isolation imposed by the dictator Saparmu-
rat Niyazov, which has been softened to some extent since President 
Berdymukhamedov took power in 2007.

Population – Turkmen are still largely pastoral nomads, as they used to 
be over the past centuries. They are the main ethnic group,  followed 
by minorities including Russians (10%), Uzbeks (9%), Kazakhs (3%) and 
several other smaller groups. Being quite homogeneous as for ethnical 
composition, Turkmenistan hasn’t experienced the same interethnic 
conflicts and civil unrests occurred in other former Soviet republics. 
Turkmen is the official language.

Economy - Turkmenistan holds world’s fifth largest natural gas reserves, 
and significant oil reserves as well. Therefore Turkmenistan is a major 
exporter of natural gas, oil, and electricity, mostly to the Russian Fede-
ration and Ukraine, although in recent years Turkmenistan has started 
expanding its network of export partners especially towards China 
and Iran. Although only about 4% of the land is arable, agriculture ac-
counts for 11% of GDP and employs half the population. The economy 
is estimated to be growing at 9% this year, after an annual average 
growth of 13.6% from 2000 to 2012, led by the gas and oil industries 
as well as state investments in textiles, food processing, transport, and 
construction projects. 

Investment climate - The isolation from the global economy prevented 
the same slowdown occurred in other countries, but it also determines 
lack of local capital markets and state monopolies dominating the mar-
ket. Despite a privatization programme has been devised over the next 
three years, foreign investor aren’t yet confident enough to significantly 
step into the country’s economy. 

Healthcare system and market - With healthcare expenditure as low 
as 2.7%, or US$251 per capita (according to WHO data for 2011) 
and a critical shortage of qualified medical personnel, resulting in 
serious cases of incorrect diagnosis and medical procedures, the Tur-
kmen population has severe difficulties in accessing proper health servi-
ces. Health facilities are present but the lack of a clear and functioning 
health insurance system, coupled with the low public funding, cause 
many patients who cannot afford to pay out-of-pocket to be unable 
to receive treatment. Due to the fact that many preferred to travel 
to neighboring countries, especially Uzbekistan, to seek medical care, 
the authorities have prohibited such travels. The WHO reports that a 
state programme on the development of the health sector has been 
launched for the period 2012 – 2016. Focus points of the action plan 
are the improvement of healthcare legislation and infrastructure, incre-
asing the supply of medicines and other services, introducing WHO 
standards for prevention, diagnosis and treatment and address public 
health awareness as well as medical education and training.

Uzbekistan
General profile - Uzbekistan shares boundaries with each other nation 
in Central Asia. It is a dry, landlocked country, with 80% of its terri-
tory desert or semi desert and 11% of cultivated land hosting more 
than 60% of the population. The country is politically and socially more 
advanced than any of its neighbours, having maintained a social service 
protection model from the Soviet era and slowly introduced liberal 
economic reforms, factors that helped a softer transition compared 
to other countries. Although literacy rates and gender equality are at 
a good stage, there is apprehension for the low quality of education 
and healthcare and for reported violations of human rights during the 
repression of civil protests, as well as in general for the limitation of 
religious, political and press freedom.

Population – Uzbekistan is the most populated country in the Central 
Asian region. 76% of the population are Uzbek, 6% Russian, 5% Tajik, 
4% Kazakh, 2% Tatar, and 1% Kyrgyz. Other ethnic groups are spread 
across the Republic of Uzbekistan and Autonomous Republic of Ka-
rakalpakstan. Uzbek, the official language, is written in Latin alphabet.
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Economy – The government invests heavily in infrastructure and ener-
gy, as a result of a policy of state-led development focused on import 
substitution. Uzbekistan is the second world largest cotton producer 
and exporter, but other core sectors are textiles and metals as well 
as hydrocarbon and natural gas exports, since Uzbekistan is the third 
largest gas producer in the CIS and the 16th in the world. However, 
close to 80% of the produced gas is consumed in the internal market.
The largest share of trade is with the other CIS countries, while 
several barriers on imports and currency conversion make private 
investment, not in government-backed projects, difficult. Only limi-
ted steps towards privatization of arable land and industry have been 
made, although the presence of a local stock market, and there are still 
widespread forms of swap of animal or agricultural products in the 
majority of rural communities. Tashkent is an important export centre 
and trade hub, connected to many international destinations and it has 
the only metro subway system in Central Asia.

Over the last decade the economy has grown on average by 8% year-on-
year, and the isolation from financial markets helped it maintain the 
trend through the global crisis, although it diminished in 2012 due to 
lower export prices. The government fuelled domestic consumption by 
increasing wages, pensions and investments.

Investment climate - Uzbekistan is gradually shifting to a market-based 
economy, but progress in reforms is mixed. The government proclai-
med the intention to liberalize the economy but it still controls the 
largest part of it. Despite the great potential of the market in terms of 
consumer base and infrastructure, the uncertainties tied to the ongoing 
reforms and risks posed by the overregulated system still prevent many 
investors from stepping into the Uzbek market.

Healthcare system and market – The public healthcare system compri-
ses a primary level with facilities providing outpatient care in policlinics, 
a secondary level made of regional multi-profile hospitals and a national 
level with higher medical education institution and specialized centers. 
In 2010 the investments in the health sector totalled US$1.200 bil-
lion for infrastructure and US$750 million for medical and hospital 
equipment. 

The health budget has been increasing by 7.4% between 1999 and 
2010, accompanied by a series of  reforms including:
• the adoption of a salary system tied to working and quality evidence
• the establishment of four Republican specialized centers focusing on 
high-tech surgery, cardiology, microsurgery, urology and diagnostic pro-
cedures
• the creation of 3,000 countryside medical stations (CMS) providing 
care to rural villages

The public investment program for 2013 includes US$ 152 million 
to construct and equip 43 new facilities and modernize 101, with 
US$1.5 billion planned for further investment up to 2015. Moreover, US$ 
40.5 million are destined to procurement of medical equipment for 
five major projects. Foreign investments in healthcare are being sought 
by the Ministry of Health in selected projects aimed at equipping the 
newly created hospitals and centers, with particular interest for diagno-
stic and x-ray equipment, and it is important to mention that medical 
technology and equipment is almost entirely imported. Private provi-
ders, though still limited, are growing.

Main medical/dental trade shows in Central Asia in 2014
• 09-11 April 2014
TIHE and Stomatology Uzbekistan - 19th Uzbekistan international 
Healthcare exhibition
City: Tashkent, Uzbekistan
Venue: Uzexpocentre
Statistics (previous show): 
Exhibitors:160
Visitors: 10,917 (Trade visitors: 9,498) 

• 14-16 May 2014
KIHE - 21st International healthcare exhibition 
City: Almaty, Kazakhstan
Venue: Atakent - International Exhibition Centre
Statistics (previous show): 
Exhibitors:250
Visitors: 5,296

Sources:
http://www.emergingmarketinsider.com/an-introduction-to-the-fron-
tier-markets-of-the-new-silk-way-part-1/
http://www.adb.org/sites/default/files/pub/2010/central-asia-atlas.pdf
http://www.ucentralasia.org/downloads/UCA-IPPA-WP14-KazakhIn-
vestmentCA-Eng.pdf
http://www.carecprogram.org
www.dbresearch.com CIS frontier countries , Economic and political 
prospects
http://www.deloitte.com/assets/Dcom-Kazakhstan/Local%20As-
sets/Documents/T&L/En/Brochures/Doing%20business%20in%20
KZ_2013.pdf
h t t p s : / / o p e n k n o w l e d g e . w o r l d b a n k . o r g / b i t s t r e a m /
handle/10986/13311/75006.pdf?sequence=1
http://www.worldbank.org/content/dam/Worldbank/document/Kyr-
gyzrepublic-Snapshot.pdf
http://www.gima.de/en/Home.html
http://www.gov.uz/en/helpinfo/healthcare
http://www.productlife-group.com/productlife_images/divers/business-
breakfast/PLG_PDJ_CIS_20121214.pdf
http://www.worldbank.org/content/dam/Worldbank/document/Tajiki-
stan-Snapshot.pdf
http://www.euro.who.int/__data/assets/pdf_file/0009/119691/E94243.
pdf
http://www.bbc.co.uk/news/world-asia-16094646
http://www.chrono-tm.org/en/2012/09/on-the-state-of-the-turkmen-
healthcare-system/
http://www.euro.who.int/en/countr ies/turkmenistan/sections/
news/2012/05/green-light-for-new-development-programme-for-he-
alth-sector-in-turkmenistan
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In general, information should be added to medical devices that 
ensures safe handling. In this regard, the following information 
should also be recognisable to the user at all times:
• LOT number
• Sterilisation date and type of sterilisation
• Expiry date and/or sterile product storage period (if this is 
shorter than the expiry date)
• Designation of the medial device 

In addition, the approval decision for storage after sterilisation should 
also be visible on the packaging. 

The new hawo VeriDoc® labelling and documentation system (see 
advertisement) enables you to meet labelling requirements, document 
the approval decision on the packaging as well as document the in-
struments used in the patient file. Regardless of whether it’s sealable 
pouches and reels, wrappable sterilization sheets or reusable contain-
ers, the new system enables the labelling and integration of all available 
ready-made sterile barrier systems.
 
Using the included software, so-called ‘scan lists’ are first generated on a 
PC. First and foremost, these lists contain the names or personnel num-
bers of the authorised packagers. In addition, all available instruments, 
sets or containers are also included with their names or designations. 
A barcode is automatically assigned to each item or set on the list. The 
lists are then printed on any commercially available printer and made 
available to the user in the CSSD at the packaging location (see picture 
1). Additional information such as the size of the pouch, sterilisation 
sheet or container can also be directly added so that a suitable sterile 
barrier system is always used. This process only has to be performed 
once for the initial installation. For daily use, an additional computer is 
no longer required.

When the work process is started, the user first scans his name. Then 
the designation of the item or set to be packaged is scanned. The sys-
tem now knows what should be packaged and by whom. In addition, 
you also have the option of assigning an individual expiry date to the 
packaging. This is especially important when event-related expiry dates 
have been defined by the operator. After successful packaging (sealing, 
wrapping or closing of reusable containers), the sterile barrier system 
undergoes a visual inspection. This includes checking the quality proper-
ties listed in ISO 11607-2 such as making sure there are no punctures 
or tears, no open seals or that there is a continuous closure for con-
tainers. 

After a successful visual inspection, an approval barcode is scanned. The 
system then automatically prints a label with the corresponding identi-
fication information as well as the ID of the packager. If during the visual 
inspection it is determined that something is not right, then the ‘sterile 
barrier system not approved’ barcode must be scanned. The packaging 
can now be labelled with a ‘do not use’ label and separated accordingly. 
Unapproved sterile barrier systems may not be put into circulation. The 
label also has a class 1 process indicator as well as a separate field for 
the approval decision after sterilisation.

The labels are now put onto the packaging (see picture 2 and 3).

After sterilisation is complete, the process indicator integrated on the 
label changes colour to indicate that the packaged instrument, set or 
container has undergone sterilisation. The corresponding LOT number 
of the sterilisation process carried out can be supplemented and the 
sterilised sterile barrier system can be approved for storage in the field 
assigned for this purpose. After treatment or operation, the so-called 
duplex labels can be easily removed from the sterile barrier systems 
(sealed pouch, wrapped set or container) and placed in the patient file 
as a corresponding appendix. Thus it is clear for each instrument, set or 
container used that it was packaged, underwent a sterilisation process, 
visually inspected and approved. When using medical instruments, a 
second check should also be made to ensure that the sterile barrier 
system is intact and/or has been sealed correctly. The written approval 
can also be performed in the appendix to the patient file.

The guidance document ISO/DTS 16775 requires that quality proper-
ties should be checked with an appropriate system and recommends 
commercially available dye penetration test kits or other seal indicators 
(e.g. Seal Check).

Before performing this test, the barcode on the Seal Check or dye test 
can be scanned. The system then automatically prints a label with the 
relevant test information such as test date, time, ID of test person as 
well as instrument identification. After comparing the seal check with a 
reference card (see picture 8), the test can be approved directly on the 
label with a signature, and this can either be placed directly in the test 
system or documented in a separate list.

hawo GmbH

Packaging labelling and preparation process documentation

I



Discover your vision at 
Asia’s Leading Medical 
Exhibition
The 30th Korea International Medical & Hospital Show 
will take place at COEX in Seoul from 13rd to 16th 
March in 2014. 

The Asian’s premier medical event has been growing as 
the hub of attraction for all those involved in the medical 
and health care industries. With excessive demands from 
the Korean consumers, the development of the medi-
cal industry in Korea is remarkably fast-growing. In the 
circumstances, KIMES’s filling of the role of the platform 
where manufacturers and consumers can find their sa-
tisfactions.

Globalization in KIMES

Medical industry recognized as one of the future core industries in 
Korea has a strong commitment to be internationalizing by raising its 
competitiveness in the world market. The convergence technology that 
integrates IT technology with medical has been developing dramatically. 
The government appointed it the next generation engine and put a 
strong support to build a stable infrastructure. 

Furthermore, Academic and research are doing great efforts to go into 
the overseas market and improve the market share. 

KIMES representing the medical industry trend in Asia will provide you 
with the chances to see the future of medical environment even more 
upgraded as well as health care solutions to hospitals and to your own 
home.

KIMES Heading toward the Global Medical Market

KIMES that has been growing along with local medical equipment in-
dustry now raises itself as the world’s prominent specialized medical 
exhibition.

Show Reports
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In KIMES 2013 Exhibition, 1,015 companies from 37 countries inclu-
ding America, Germany, England, Japan, Italy, Taiwan, or China partici-
pate to introduce up to 30,000 or so items such as advanced medical 
equipment, hospital equipment, medical information, and medical pro-
ducts. We expect that up to 70,000 visitors will come to KIMES 2014 
where the leading medical manufacturers of the world will join in the 
exhibition with the scale of 37,824m2.

KIMES, the Platform of Asian Network

In order to activate domestic and overseas medical industry and ma-
ximize the effect of the exhibitions, KIMES has been building the global 
network with America, Europe, Southeast Asia, Central and South, or 
the Middle East with overseas associations, related organizations, or 
KIMES’ overseas agents. And it provides vast information of the Korean 
market to the delegations in charge of overseas purchasing and opens 
the field of network for the actual consultation of purchasing.

KIMES Conference attracts thousands of professionals

Diverse educational conference and international forum for medical 
professionals, which coincides with the KIMES show. It represents the 
most comprehensive educational opportunity for the medical profes-
sional available this year. 



ECR 2014 to feature latest
developments in radiology
In March 2014, the European Congress of Radiology 
(ECR) will take place in Vienna for the 20th time. As 
always, it will feature the latest scientific results and 
trends in radiology at the Austria Center Vienna. 

The scientific programme will cover major issues in the 
rapidly developing discipline, with a New Horizons Ses-
sion on theranostics, personalised medicine and radio-
genomics.

“The explosion of ‘omics’ data is changing the face of medi-
cine so considerably and rapidly that, if we don’t pay enough 
attention, our specialty could be threatened. Personalised 

medicine is not a just a dream, but an actual reality, and we have to adapt 
our specialty to this new paradigm. The development of personalised ima-
ging, which has already begun in oncology, should be taken further, and we 
have to appreciate its impact on education,” said ESR President, Professor 
Guy Frija from Paris.

Other New Horizons Sessions will focus on oncology and the Human 
Connectome, a groundbreaking project that offers new mapping and 
new ways to navigate the brain. There will also be State of the Art Sym-
posia on tumour response assessment, cardiac imaging and obesity. The 
Special Focus Sessions will deal with topics as varied as image-guided 
biopsy, elastography, paediatric abdominal emergencies, safety standards 
and structured reporting. The programme will also offer a Foundation 
Course on breast imaging, and the popular Mini Courses on the ‘Beauty 
of Basic Knowledge’ will focus on skeletal and interventional radiology.

The ECR is the annual meeting of the European Society of Radiology 
(ESR), which represents more than 58,000 radiologists worldwide. The 
ECR is one of the largest medical congresses in the world, attracting 
more than 20,000 congress participants. With 300 companies exhi-
biting across more than 26,000m², its technical exhibition is also the 
largest in Europe.

www.myESR.org
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Now in its 30th edition, the largest international medical event in Korea. 
Annually more than 70,000 professionals visit the KIMES show to see 
the extensive exhibit floor and view the latest in medical equipment, 
technology, services, products and supplies. 

At KIMES, the commitment to education demands offering a wide 
range of opportunities for the medical professional. A large bonus for 
KIMES participants is that the comprehensive conferences draw a huge 
audience. Specifically, that translates into more customers, more busi-
ness and higher results for KIMES exhibitors and visitors.

The unique Korean medical show is suggesting the direction for the fu-
ture medical technology through projected 70,000 visitors who would 
be obtaining information on all the current and future trends at the 
North-East Asia’s premier medical event. 

The range of exhibits at KIMES includes consultation, diagnosis cen-
tral supply, clinical examination, hospital accommodation, emergency 
equipment, radiology, medical information system, surgical apparatus, 
oriental medicine, cure apparatus, pharmaceutical, physiotherapy ap-
paratus, obesity cure, healthcare, ophthalmic apparatus, medical device 
component, medical service, dental apparatus, disposable apparatus 
and others. 

The 30th edition of KIMES will be held from 13-16 March 2014 in 
Seoul.

www.kimes.kr.

Korea E & EX Inc. (KIMES 2014 Secretariat)
Rm. 2001, KWTC, Samsung-dong, Gangnam-gu, Seoul, 135-729 Korea
Tel: +82-2-551-0102 Fax: +82-2-881-0103
Contact : Mr. Sean Shin(sean@eandex.co.kr)
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Business Opportunities
         ClassifiedsDo you want us to publish your ad

in the next issue of INFOMEDIX?
Submit a text of max 50 words by e-mail: 
info@infomedix.it

* free of charge for distributors

Our Company Glomed Systems based at 
Delhi,India.Contact us for Medical Grade 
LCD Monitors,LED X Ray view Box, X Ray 
Film Digitizer, and3D Exercise unit for sports 
persons & Rehabilitation,X ray machine, 
C Arm machines, Ultrasound machine, ECG 
Machine etc.
Glomed Systems, 278, 
Vardhman Grand Plaza,
Manglam Place, Sector - 3, 
Rohini, DELHI - 110085 (INDIA)
Mobile: +91-9311126223

Phone: +91-11-32563030, 32537070
Fax: +91-11-27566774
E mail: glomed@glomedindia.com
Website: www.glomedindia.com 

••••

Mars Healthcare Group is an importers, 
exporters and distributors of medical, 
dental, ophthalmic, orthopaedic, physio-
therapy, cardiovascular interventions, 
equipments, instruments and industrial in-
sulated refrigerated packaging solutions.   
sales@marshealthcaresa.co.za

••••

National Ultrasound sells and trades with 
ultrasound dealers around the globe. Ultra-
sound equipment dealers can rely on National 
Ultrasound’s quality control of new and 
refurbished  ultrasound.  Our expert service 

team refurbishes our used ultrasound machi-
nes based on OEM requirements. We carry 
a wide range of ultrasound manufacturers.
Contact: National Ultrasound
info@nationalultrasound.com
1-800-797-4546 or 770-551-87972730 
North Berkeley Lake Rd Suite 
B-400 Duluth, GA 30096
www.nationalultrasound.com

••••

Weaver and Company seeks new Latin 
America and Canadian distributors for Nu-
prep® skin prep gel and Ten20® conducti-
ve paste. Both products are well established 
in Neurodiagnostics and cardiodiagnostics 
fields. Contact: Weaver and Company, 565 
Nucla Way, Unit B, Aurora, CO, 80011.  
www.doweaver.com
Email: sales@doweaver.com. 
Toll free:  +1 800 525 2130  

• Looking for 
  Distributors



···
 B

us
in

es
s 

An
no

un
ce

m
en

ts

Infomedix 1/2014  •  57 

••••

The Multi Radiance Medical distributor pro-
gram sets you apart with great margins on 
MR4 laser therapy. Multi Radiance Medical 
advantages: 
• Established 20 years in 30 countries
• 400,000 devices sold
• Volume discounts available
• 25,000-50,000mW super pulsed power 
technology; more than most class IV lasers 
with a  higher degree of safety
• Treats acute/chronic pain/inflammation
• Accelerates healing
• Safe and effective
• Treats 300+ conditions
• TARGET (Treatment Area Recognition and 
Guidance Enhanced Ttechnology) finds opti-
mal treatment areas by itself
• LaserStim combines laser and e-stim
• Portable and desktop models 
• Marketing support and training available
Contact us to take advantage of this unique 
sales opportunity:

Tel: 001 440 542 0761 (USA)
Intl@MultiRadiance.com
www.MultiRadiance.com

••••

MD-REP Asia Pacific is a representative 
office headquartered in the hearth of Asia 
serving several Companies manufacturing 
medical devices. 
Our customers are  small/medium size en-
terprises and start-up companies to whom 
we provide  an on-site commercial structu-
re to develop and manage their customers’ 
network. 
Contact us at info@mdrepasiapacific.com 
for more information.
#07-01/02 GB Building,
143 Cecil Street
Singapore 069542
Republic of Singapore
T.+65 8607 4215
T.+60 105622069

T.+39 3388342175
giuseppeguastella@mdrepasiapacific.com
info@mdrepasiapacific.com
www.mdrepasiapacific.com

••••

We are active for 80 years in the hospital 
distribution business in Chile, always looking 
for new products . Very interested in Auto-
claves 150 lts and up ARQUIMED
bkaufmann@arquimed.cl
www.arquimed.cl

 Visit us at: ARAB HEALTH

Sheikh Saeed Hall – Booth n° SAG19





Durbin PLC is a specialist medical supply 
company that sources and distributes me-
dical equipment, pharmaceuticals and consu-
mables to healthcare  professionals in over 
180 countries. Durbin is able to deal with 
healthcare supply needs from local level 
to national scale projects.  Supplying over 
20,000 branded, generic, medical and con-
sumable products, Durbin has a 100 strong 
workforce and in the last financial year had a 
turnover in excess of £65m.
Durbin PLC, 180 Northolt Road, South 
Harrow, Middlesex HA2 0LT, UK
Telephone: +44 (0)20 8869 6500
Fax: +44 (0)20 8869 6565
Email: marketing@durbin.co.uk 

••••

OTCH CHEM is an established importer 
looking for buyers and sellers of healthcare 
disposables worldwide. 
Contact Mr. Sachin Shah at timeotc@vsnl.net. 

••••

MouldProd Limited is based in Durbanville 
/ Cape Town, South Africa for past 17 years 
and we are active as dealer / importer in 
medical and veterinary markets. We are lo-
oking for new Capital Equipment / Products, 
Disposable, Consumables, End-User / 
Public healthcare products, etc to distribute 
to our existing and or new market. Please 
contact me, Gerrit Theron, 
PO Box 1382, Durbanville, 7551, South Africa
Tel: +27 21 975 1170/ Fax: +27 21 975 2108
Cell: +27 82 772 8016,
SKYPE: gerrit.theron

Email: gerrit@mouldmed.co.za
Website:  www.mouldmed.co.za

••••

We are active for 80 years in the hospital 
distribution business in Chile, always looking 
for new products .  Very interested in Auto-
claves 150 lts and up ARQUIMED.
bkaufmann@arquimed.cl / 
www.arquimed.cl

••••

Alpha Source, Inc. is a global distributor of 
multi-vendor biomedical accessories and 
repair parts. Our products include medical 
and xenon lighting solutions, batteries, mo-
nitoring accessories, diagnostic instruments, 
power protection, medical oxygen sensors 
and fiber optic cables. 
Sonia Fell, International Sales Manager 
Alpha Source, Inc.
Ph. 1-414-760-4015
W Calumet Rd, Milwaukee WI 53223
Website: www.alphasource.com

••••

AyriaBorna Company
Distributor of medical and hygienic products 
in IRAN & Middle East
www.ayriaborna.com / info@ayriaborna.com 

••••

CJV Medical Supplies will act as your virtual 
sales force to the government, non-profit 
and to for-profit public facilities.For hospitals, 
surgeries, clinics, pharmacies, lab services,  
unlike many distributors, we donít just take 
orders. We work with you to identify your 
specific needs so that you are positioned to 
make the cost-effective purchasing decisions 
and secure the right product for your patients.
CJV Medical Supplies (Pvt) Ltd
+263 772556766/08644054492
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• Looking for 
  Manufacturers

 Visibility
Arrange and organize trays 

easily - without the need for stacking.

 Maximize Space
With our two-tier back table 
and drape, create one sterile 

field with multiple levels to increase 
your usable work space.

 Drape
Create a sterile field with 
our heavy-duty one-piece 

patented drape.  Clear plastic 
window in rear allows for light 
penetration and improved visibility.

tel 800.937.7949   •   fAx 360.696.1700

www.orspecific.com

Great for total joints, spine, 
neuro, craniotomies, endo, 

...or any large case.



• • 10-12/02/2014 
Salmed 2014- International Trade 
Fair of Medical Equipment and 
Instruments 
(Poznan – Poland)

Organized by: Poznan International Fair Ltd
Glogowska street 14 
60-734 Poznan 
Poland
Tel: +48 61 869 2000 
Fax: +48 61 869 2999
E-mail: info@mtp.pl
salmed@mtp.pl
Project Diretor: Ms Monika Wietrzynska
Tel: +48 61 869 25 04
Fax: +48 61 869 29 60
Venue: Poznan International Fair
UL. Glogowska 14
60-734 Poznan 
www.salmed.pl 

• • 14-16/02/2014 
OPTA 2014
International Fair for Eye Optics, 
Optometry and Ophthalmology 

(Brno - Czech Republic)
BVV Trade Fairs Brno
Vystaviste 1 
CZ-647 00 Brno
Czech Republic
Tel: +420 541 151 111
Fax: +420 541 153 070
Contact person : Mrs Sarka Maixnerova
Tel: +420 541 153 102
Fax: +420 541 152 999
E-mail: smaixnerova@bvv.cz
Venue: Brno Exhibition Centre 
www.bvv.cz/en/ 

• • 08-10/01/2014
Finnish Medical Convention 2014
(Helsinki - Finland)

The Finnish Fair Corporation
Helsinki Exhibition & Convention Centre
P.O. Box 21 (Messuaukio 1) - FI-00521 Helsinki
Tel: +358 40 450 3250
Fax: +358 9 142 358
Email: info@finnexpo.fi
Website: www.finnexpo.fi
Contacts
Sales Manager: Ms Miia Hakulinen
Tel: +358 50 416 6522
Email: miia.hakulinen@finnexpo.fi
Sales Manager: Ms Minna Nieminen
Tel: +358 40 450 3341
Email: minna.nieminen@finnexpo.fi
Venue: Helsinki Exhibition & Convention Centre
Add: Messuaukio 1
FIN-00521 Helsinki, Finland

• • 09-13/01/2014
Society of Critical Care Medicine 
2014 - 43rd 
(San Francisco, CA - USA) 

Critical Care Congress
www.sccm.org
MORE INFO
Society of Critical Care Medicine
500 Midway Drive
Mount Prospect, Illinois 60056 USA
Phone: +1 847 827 6869
Fax: +1 847 827 6886
E-mail: info@sccm.org
Website: www.sccm.org
Venue: Moscone Center South
San Francisco CA - USA
Los Angeles, USA

Calendar
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January 14
• • 27-30/01/2014 
Arab Health 2014 
(Dubai - United Arab Emirates)

Informa Life Sciences Exhibitions
Tel: +971 4 3365161
Fax: +971 4 3364021
Email: info@lifesciences-exhibitions.com
Website: www.informalifesciences.com
Managing Director: Simon Page
E-mail: simon.page@informa.com
Executive Director: Lisa Stephens
E-mail: lisa.stephens@informa.com
Sales Director: Dave Panther
E-mail: dave.panther@informa.com
Venue: Dubai International Convention & 
Exhibition Centre 
www.arabhealthonline.com/en/welcome/ 

February14
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• • 06-10/03/2014 
ECR 2014 - European Congress of 
Radiology 
(Vienna – Austria)

European Society of Radiology
Neutorgasse 9
1010 Vienna, Austria
Tel: +43 1 533 40 64 - 0
Fax: +43 1 533 40 64 - 448
E-mail: communications@myesr.org
Website: www.myesr.org
Technical Exhibition: Ms Bettina Kreiner
E-mail: ecr@maw.co.org
Venue: Austria Centre Vienna
Bruno-Kreisky-Platz 1 
1220 Vienna – Austria
www.myesr.org 

• • 08-10/03/2014 
Dubai Derma 2014 - The 14th Dubai 
World Dermatology and Laser 
Conference & Exhibition 
(Dubai - United Arab Emirates)

Index Conference and Exhibitions
Sina Building Block B, Office 203.
P.O. Box: 13636, Dubai - UAE
Tel: 00971 4 3624717
Fax: 00971 4 3624718
E-mail: index@emirates.net.ae
Website: www.index.ae
Contacts
Exhibition Booking & Advertisement - 
Senior Business Development Manager: Dr 
Matios Tcholakian
Tel: +971 4 3624717
Fax: +971 4 3624718

March 14
Email: matios.tcholakian@index.ae
Project Manager: Mitzie Ague
Tel: +971 4 3624717 Ext:119
Fax: +971 4 3624718
E-mail: mitzie.ague@index.ae 
Venue: Dubai International Convention and 
Exhibition Centre 
www.dubaiderma.com/aboutdubaiderma.php 

• • 10-12/03/2014 
Medtrade Spring 2014 
(Las Vegas - USA )

Medtrade Spring
Tel: +1 240 439 2984
Email: Medtrade@experient-inc.com
Show Director: Kevin Gaffney, CEM
Toll free: 800 241 9034 x 5446 or 
Tel: +1770 291 5446 
Email: kevin.gaffney@nielsen.com
Marketing Director: Sarah Varner
Toll Free: 800 241 9034 x 5457 or 
Tel: +1 770-291 5457
Email:sarah.varner@nielsen.com
Venue: Mandalay Bay Convention Center
Las Vegas NV
USA 
www.medtrade.com/medtrade-spring 

• • 13-16/03/2014 
KIMES 2014- 30th Korea 
International Medical & Hospital 
Equipment Show 
(Seoul - Korea, South)

Korea E & Ex Inc
Rm. 2001, TradeTower, 159-1, Samsung-dong, 
Gangnam-gu, Seoul 135-729, Korea
Tel: +82(2)551 0102 
Fax: +82(2)551 0103
E-mail: kimes@kimes.kr 
Website: www.kimes.kr
Venue: COEX (Convention & Exhibition Center). 
Hall A, B, C, D 
(159 Samsung-dong, Gangnam-gu, Seoul, Korea) 
www.kimes.kr 

• • 14-16/03/2014 
Medical Fair India 2014 
(New Delhi – India)

Messe Düsseldorf GmbH
P O Box 10 10 06, 40001 Düsseldorf
Messeplatz, Stockumer Kirchstrasse 61, 
D-40474 Düsseldorf, Germany
Tel: +49 (0)211 / 4560-01
Fax: +49 (0)211 / 4560-668
E-mail: info@messe-duesseldorf.de
Website: www.messe-duesseldorf.de
Venue: New Delhi / Pragati Maidan 
www.medicalfair-india.com 



• • 06-08/05/2014 
Africa Health Exhibition 2014 
(Johannesburg - South Africa)

Informa Head office
Gubelstrasse 11
CH-6300, Zug 
Switzerland
Tel: +971 4 3365161
Email: info@lifesciences-exhibitions.com
Website: www.informalifesciences.com
South Africa Contact
Tel: +27 10 500 2341
Email: africahealth@informa.com
Exhibition Director: Tom Coleman
Email: tom.coleman@informa.com
Sales Exhibitions Manager: Hazel Basilio
Email: hazel.basilio@informa.com
Venue: Gallagher Convention Centre, 
Midrand, Johannesburg
South Africa
www.africahealthexhibition.com 

• • 20-22/05/2014 
Bulmedica - Buldental 2014- 48th 
International Specialized Exhibition 
(Sofia – Bulgaria)

BULGARREKLAMA AGENCY
Fax: +359 2 9655 231
Website: www.iec.bg // www.bulmedica.bg
Project Manager BULMEDICA: Maria Jeliazkova
Tel: +359 2 9655 277 
E-mail: mjeliazkova@iec.bg
Project Manager BULDENTAL: 
Gabriela Lubenova
Tel: +359 2 9655 279
E-mail: glubenova@iec.bg

Calendar
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May 14
Stand designer BULMEDICA: Eleonora Yaneva
Tel: +359 2 9655 267
E-mail: ejaneva@iec.bg
Stand designer BULDENTAL: Martina Vojkova
Tel: +359 2 9655 314
E-mail: mvojkova@iec.bg
Congress & Events Planner: Stoyan Dinkov
Tel: +359 2 9655 205
E-mail: sdinkov@iec.bg
Venue: Inter Expo Center
147, Tsarigradsko Chaussee Blvd.
1784 Sofia, Bulgaria 
www.bulmedica.bg 

• • 20-23/05/2014 
Hospitalar 2014- 21st International 
Fair of Products, Equipment, Services 
and Technology for Hospitals, 
Laboratories, Pharmacies, Health 
Clinics and Medical 
(Sao Paulo – Brazil)

Hospitalar Fair and Congress
Address: Rua Padre João Manuel, 923 - 6º andar
01411-001 - Sao Paulo - Brazil
Tel: +55 11 3897 6100 
Fax: +55 11 3897 6161
Email: international@hospitalar.com.br
Website: www.hospitalar.com
Venue: Expo Center Norte Exhibition Center 
Sao Paulo - Brazil
Add: Rua José Bernardo Pinto, 333, Vila Guilher-
me
Sao Paulo 
www.hospitalar.com 

• • 09-11/04/2014 
TIHE 2014 - 
The 19th Tashkent International 
Exhibition
(Tashkent – Uzbekistan)

Organized by: ITE-Uzbekistan
59A, Mustakillik Ave.
Tashkent, 100000, Uzbekistan.
Tel: +998 71 113 01 80
Email: post@ite-uzbekistan.uz
Website: www.ite-uzbekistan.uz
Contact Person: 
Ms. Julia Evstifeeva, Project Manager 
E-mail: tihe@ite-uzbekistan.uz 
Web: www.tihe.uz 
Venue: NEC UzExpoCentre
Tashkent - Uzbekistan 
www.tihe.uz 

April 14
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• • 30/03-01/04/2014
Obs-Gyne Exhibition and
Congress 2014
(Dubai - United Arab Emirates)

www.obs-gyne.com
Informa Life Science Exhibitions
Exhibition Director: Jamie Hill
Tel: +971 (0) 4 407 2586
E-mail: jamie.hill@informa.com
Sales Manager: Andrew Krawczynski
Tel: +971 (0) 4 407 2524
E-mail: andrew.krawczynski@informa.com
Venue: Dubai International Exhibition Centre
Dubai - United Arab Emirates

• • 04-07/04/2014
Cosmoprof 2014
(Bologna - Italy)

www.cosmoprof.com
MORE INFO
SoGeCos S.p.A.
Via Cappuccini, 2
20122 MILANO
Tel: +39 02 796420
Fax: +39 02 795036
Email: sogecos@cosmoprof.it
exhibitors.secretariat@cosmoprof.it
Venue: Bologna Fair District

• •  17-20/04/2014
CMEF 2014 - The 71st China 
International Medical Equipment Fair
(Shenzhen - China)

www.cmef.com.cn/en/index.html
Reed Sinopharm Exhibitions Co., Ltd
Add: 15th Floor, Tower B, Ping An Internatio-
nal Finance Center 1-3, Xinyuan South Road 
Chaoyang District, Beijing, China 100027
Tel: +86 10 845 56677
Fax: +86 10 620 33210
Website: www.reed-sinopharm.com
Contact person: Mr Gu Ying
Tel: +86 10 84556603
Fax: +86 10 82022922 
Email: ying.gu@reedsinopharm.com
Venue: Shenzhen Convention & Exhibition 
Center

June 14
• • 29/04-01/05/2014
Naidex 2014
(Birmingham - United Kingdom)

www.naidex.co.uk/naidexnational/default.
aspx?refer=1
Organized by: i2i Events Group
The Studios,
2 Kingdom Street,
London,
W2 6JG
Tel:+44 (0) 203 033 2000
Email: contact@i2ieventsgroup.com
Website: www.i2ieventsgroup.com
Event Director: Fiona Davies
Email: fiona.davies@i2ieventsgroup.com
Event Coordinator: Emily Fordham
Tel: +44 (0)203 033 2197
Email: emily.fordham@i2ieventsgroup.com
Marketing Manager: Arriana Catania
Tel +44 (0)203 033 2067
Email: arriana.catania@i2ieventsgroup.com
Venue: 
NEC (National Exhibition Centre) - 
Halls 17, 18, 19 
Birmingham - UK
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www.blossom-disposables.com

Visit us at:
Arab Health 2014 – Dubai

January 27 - 30, 2014
Blossom Booth#: S1A70
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