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CHINA

With its nearly 1.4 billion inhabitants, China is an economic giant and it has registered impressive double-digit growth
figures for most of the 1990s and 2000s. In recent years, however, this seemingly incessant expansion
began to show signs of fatigue.
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n the last 50 years, China has turned
from a country based on agricul-
ture to an industrial superpower,
experiencing a population boom
with no precedents in history. De-
spite heavy human and environmen-

tal costs, the economic and industrial transformations
that occurred in China lifted a great number of people
out of poverty:

The number of absolutely poor people in rural
China fell from 250 million in 1978 to 35.97 million
in 2009.

The proportion of people who live with less than
| '$ per day, dropped from 46% in 1990 to 10.4%
in 2005.

China’s Human Development Index (HDI) rose
from 0.404 in 1980 (77th among 106 countries
measured) to 0.687 in 2011 ranking (101st among
|87 countries measured). However, taking into ac-
count the inequity across geographic areas and sec-
tors of society, the 201 | HDI ranking decrease from
0.687 to 0.534.

With its nearly |.4 billion inhabitants, China is an
economic giant and it registered impressive double-
digit growth figures for most of the 1990s and 2000s.
In recent years, however; this seemingly incessant ex-
pansion began to show signs of fatigue as the im-
pact of both domestic and external issues caused
a contraction that is still lasting by now. Predicted
growth for 2015 should stop slightly below 7%, a
very low figure compared to previous decades, but
still very better than many other developed nations.
China remains, however, the second largest econo-
my in the world after the USA and it is now taking
a more decided step in the international coopera-
tion environment by founding the Asian Investment
Development Bank, aimed at financing infrastructure
projects in Asia, that has already been joined by most
of the Asian countries and also by most of the major
economies outside Asia except from USA, Japan and
Canada.

Despite the massive urbanisation that took place
in the last three decades and the remarkable ex-
pansion of the Chinese middle class (68% of urban
households were in the $9,000 to $34,000 annual
income range in 2012, according to an estimate by
McKinsey), the consumption boom that many eco-
nomists expected has not happened.
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As reported in a recent editorial by Bloomberg, the
gap between extreme rich and poor people has nar-
rowed for six and this is a significant achievement,
but the smaller inflow of migrants registered in the
last five years into China’s main cities means that
much of the real wage increase, which, meanwhile,
has pushed many multinationals to move their facto-
ries to cheaper manufacturing places such as the In-
dochina peninsula, has mainly benefited low-income
and migrant workers. This group represents around
40% of China's households but only 17.5% of the
total consumption.

At the same time, the higher number of graduates
and qualified workers make higher-end jobs harder
to find, putting white-collar wages under downward
pressure.

The big infrastructure projects carried out by the
government have also favoured the state-owned
companies, and focused less on the development of
the small and middle-size private sector. According to
the Chinese premier Li Kegiang’s remarks during the
latest World Economic Forum 2015, China is aware
of this need and should now concentrate more in
supporting entrepreneurship and innovation, but the
current slowdown will not harm the economic sus-
tainability in the medium to long term.

In about 50 years, the health of China’s population
has seen a dramatic improvement. For instance, ac-
cording to the World Health Organization (WHO)
life expectancy at birth rose from 35 vyears before
1949 to 75 years in 2010. Moreover; the maternal
mortality ratio (MMR) dropped from 1500/100,000
before 1949 to 30/100,000 in 2010, while the infant
mortality rate (IMR) decreased from 200/1,000 to
13.1/1,000 live births in 2010. These were very re-
markable achievements that account for a general
progressing path towards health indicators that are
more in line with those of the older industrialised
countries.

However, these gains were not equally benefiting all
of the population. With a land area of over 9.5 mil-
lion square kilometres, China is the world's fourth-
largest country with wide remote rural areas where
the living conditions are extremely different than in
larger cities. The gap exists not only between urban
and rural residents, but also between Eastern, Middle
and Western China, with the latter lagging behind in
health outcomes such as maternal mortality ratio.
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General figures

Gross national income per
capita (PPP international $,
2013)

11,850

Total expenditure on
health per capita
(Intl $,2012)

Total expenditure on
health as % of GDP
(2012)

54

Total population (2013)

1,393,337,000
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Moreover, the huge inflow of migrants that filled
Chinese cities in the past decades created millions
of unregistered urban dwellers who barely had any
access to health services other than traditional Chi-
nese medicine remedies. Even with the newly intro-
duced healthcare insurance coverage for the rural
residents, millions of migrant workers still remain
excluded from it because they cannot move back to
their home provinces.

The massive urbanization (from 7% in 1949 to 51%
in 201 1) and the rapid industrialisation permanently
changed population lifestyles, habits and behaviours.
With such deep transformations happening in the
span of a very few decades, combined with the bur-
den of pollution, water and soil contamination that
weren't recognised and addressed as severe threats
to healthcare for long time, the diseased profile of
the Chinese population has altered significantly. Over
the last 20 years, deaths related to communicable
diseases have dropped while non-communicable dis-
eases have spread all across China, even faster in ru-
ral than in urban areas. Currently, the WHO reports
malignant neoplasms, heart diseases, cerebrovascu-
lar diseases and chronic lung diseases as the major
causes of death in China, with growing morbidity
rates.

Another important factor influencing the country’s
healthcare profile is its demographic trend. According
to official data, China had 178 million people aged 60
years or above, nearly 3% of the total population,
but with an estimated increase of 5 million per year,
the ageing population is expected to reach the stun-
ning number of 248 million in 2020, with its share
climbing up to 17%. Despite the reforms introduced
in the welfare system, there is still a gap between the
growth rate of the ageing population and the avail-
ability of financial resources for their support.

The three health insurance programs include the
Urban Employee Basic Medical Insurance Program
(UEBMI), based on employment contributions (8%);
the Urban Resident Basic Medical Insurance Program
(URBMI) and the New Cooperative Rural Medical
Scheme (NCMS), both based on provincial contri-
butions, combined, provide coverage to the majority
of the population. Nominally, more than 95% of the
population had joined the schemes, but in the reality,
migrant workers' employers often do not provide
any insurance contributions. Moreover; a urban-rural
medical assistance system covers special disadvan-
taged groups such as low-incomes patients with se-
vere illness, the severely disabled and senior citizens
from low-income families.

As the amount of contributions varies greatly, espe-
cially those in UEBMI and NCMS, health insurance
coverage is very uneven, also because of the differ-
ent benefits included in the covered basket.

Among the main issues that the government is at-
tempting to address there are:

Wide variations in the quality of care and avail-
ability of services

High copayments

Incomplete drug coverage

Insufficient reimbursement of out of pocket ex-
penses, especially in rural areas and for services re-
lated to critical illness

Less qualified, undertrained staff in rural areas

Insured patients sometimes end up spending more
out-of-pocket than the uninsured due to increase
charges by service providers

Underpaid doctors raise extra income by prescri-
bing costly drugs and treatments.

Several healthcare reforms have been implemented
to tackle these shortcomings and the funding for the
health sector has to be increased to about $1.3 tril-
lion by 2020. The public sector is put under great
pressure, even though a rising share of patients prefer
going to private clinics because of the higher quality
of services. Despite this trend, the private sector is
still underdeveloped with only 12% of hospital beds
and less than half of population having any form of
private insurance. Only recently, the reimbursement
of private treatment to publicly insured patients has
been introduced into the national policies.

The Traditional Chinese medicine (TCM) system is
integrated in the overall healthcare system and it is
composed of general hospitals or departments with-
in them, special hospitals, community health centres,
township hospitals, village clinics, outpatient depart-
ments and clinics. TCM is encouraged by the govern-
ment in combination with Western medicine.

As of 201 |, China had a total of 954,389 health-care
facilities including hospitals, primary care institutions,
public health institutions and other facilities. Among
the total of 5.16 million inpatient beds, about 30%
was under primary care institutions such as district
health centres, county hospitals and public health
institutions . However, inpatient bed density varies
from 6.24 beds per 1000 people in urban areas to
2.80 beds per 1000 people in rural areas.

on China
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The Chinese dental industry

According to the event organiser; Reed Sino-
pharm, in 2013, the medtech sector generated
over US$24 billion and the expected US$! tril-
lion that should be pumped into the healthcare
sector by 2020 will provide further resources for
an expansion of services and related demand of
equipment.

The company reports that in the same year, in
the Chinese dental industry those companies
with annual revenue of RMB 20 million or more
increased their revenue by 31.9% from a year
earlier to RMB 5.025 billion, while in the first
eleven months of 2014 they totalled RMB 3.623
billion.

Larger foreign brands are well-established and
widely recognised in the Chinese dental mar-
ket and dominate the mid-to high-end segment.
However, in recent years some domestic compa-
nies have introduced themselves into this market
by providing an alternative to imports of quality
but expensive equipment.

As regards the participation of private investors
in the provision of dental services, China is still
different from the developed markets where it is
common to see a large share of patients opting
for a trusted dentist operating in a single practice,
or in recent years, to seek treatment in dental
clinics that offer particularly advantageous condi-
tions. In Chinese larger cities, however, there is a
marked preference for local hospitals that enjoy
of a good reputation, which is attracting some
private investors to acquire hospitals with an
established reputation, trusting that it will keep
attracting patients despite the entrance/entry/
appearance of a private player in the ownership.
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The total healthcare spending was about US$389.5
billion in 2011, or 5.1% of GDFE which represents
a 30-fold increase from the expenditure in [990.
Per capita health expenditure in 2011 was roughly
US$289, but once again, this national average hides
big differences among the different provinces, regions
and urban vs rural areas. The percentage of private
health expenditure in the 201 | was 34.9%, a decline
from the peak of 59% registered in 2000 and even
from the 35.7% in 1990.

Concerning the health workforce, against an increase
in the total number of health workers from 6.14
million in 1990 to 8.62 million in 2011 and in the
number of doctors, including assistant doctors, from
[.56/1000 in 1990 to 1.82/1000 in 2011, there are
significant disparities of human resources across the
different geographic regions and areas. Both number
and quality of healthcare staff is insufficient to meet
the demand for treatment of the growing population.

Among the goals to strengthen healthcare system,
the top priorities are the reduction of out-of-pocket
payments, the allocation of resources and staff tar-
geted to reduce the urban-rural and cross-regional
gap, and the improvement of public management
across all levels of the three-tiered health-care de-
livery network.

Qutlook on the oral healthcare sector

In 2012 the Chinese dental hospitals provided treat-
ments worth RMB8.| billion, after 6 years of Com-
pound Annual Growth Rate (CAGR) of 22.7% since
2006, when the revenue was RMB 2.37 billion. Gross
margins remained around | 1% (ranging from 10.8%
to 11.9%) in the period 2010-2012.

Private and foreign providers are aggressively step-
ping into the market, focusing on Beijing, Shanghai,
Guangzhou, Shenzhen, Hangzhou and other larger
conglomerates in coastal regions.

Dental diseases are usually neglected compared to
conditions that are perceived as more critical and
the high rate of out-of-pocket payments does not
help lower and middle-income households to seek
for proper oral healthcare. According to a national
report dating back to 2008, 94% of the population
had some form of dental problem, mainly calculus
(97%), caries (88%) and periodontal disease (85%),
followed by dental sensitivity, plaque and malocclusion.



Other significant figures were:

* 66% of children aged 5 had cavities.

* Almost one-third of children aged 12 had cavities
in the permanent teeth.

* Adults between the ages of 35 and 44 had cavities,
and only 8.4% of the teeth with cavities had been
treated.

* Periodontal disease was rather rare and only af-
fected 14% of the population.

* Tooth loss affected more one third of people aged
35 to 44 and almost one in ten people aged 65 to
74.

* Between 10 and 42.6% of adults wore dentures.

These figures have not been significantly reduced in
last years, as the market remains unable to meet the
demand of dental care. With a density of 100 den-
tists for | million people, the rate is still below that
of developed countries and also below that of other
developing nations. However, 15000 new dentists
add to the workforce each year

The major providers of dental care are public dental
hospitals, even though in recent years around 50,000
private clinics have been established.

FOCUS

In such a large country as China, it is a very difficult
task to conduct exhaustive surveys and studies on
a national scale and gaining a close picture of the
general population oral healthcare status. Three na-
tional oral health surveys have been conducted so
far in1983, 1995 and 2005.

In the last few years several regional studies have
assessed the oral health status of specific population
groups.A comprehensive look to these surveys helps
gaining some insights into the oral health conditions
across the different Chinese regions.

For instance, a 2008 study on the prevalence of
dental caries among 2,364 people aged 65-74 in the
three provinces of the north east: Liaoning, Jilin and
Heilongjiang (a region also known as Manchuria), re-
ported an incidence of 67.5%, higher in rural than in
urban areas, with the higher prevalence registered in
the Jilin Province.

Even Periodontal disorders were common:

gingival bleeding 72%
dental calculus 86.6%
periodontal pockets 58%

loss of attachment 60.1%

on China

The major
providers of dental
care are public
dental hospitals,
even though in
recent years around
50,000 private
clinics have been
established.
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On the workforce side, a more recent survey con-
ducted in Liaoning Province reported that, out of a
total of 5,617 dentists, 87.8% are located in urban
areas. The disproportion is worsened by the lower
educational skills and specialisation levels found in
dentists working in rural areas. The ratio of dentists
to the total population was 1:7682, too low to meet
the demand for oral health services. It was estimated
that 13,000 dentists would be needed to fill this gap.
Moreover, the ratio of dentists to nurses to techni-
cians was about 6:2:1, highlighting a shortage of these
dental professionals in the region.

Although the two cited studies only took a specific
area into consideration, it is worth mentioning that
their findings are consistent with those reported in
the third National Oral Health Survey (2005). Ac-
cording to researchers, rural residents across the
whole country, generally show low levels of oral
health knowledge and poor oral health behaviours.
Among the reasons, they indicated high costs of den-
tal examination and treatments, which are not co-
vered by health insurance and poor implementation
of oral health promotion activities. The shortage of
facilities and professional dentists at the community
level in rural areas also contributes to a higher preva-
lence of dental diseases.

In general terms, however; the same trend is evident
across the whole country. The average density of
dentists is 18 to every 100,000 residents. Just to give
a quick comparison, the proportion is three times
higher in the United States.When one considers that
in this count there are also orthodontists, periodon-
tists and other specialists included, it is clear how the
ratio of dentists per population in itself, apart from
the difficulty of accessing dental services, is still too
low to meet the oral healthcare needs of the popu-
lation.

According to the World Federation of Public Health
Associations, in 2008 the Chinese Government has
started an oral health promotion project for children
in 23 provinces across middle and western regions
of China, funded by a special government budget.
The programme includes the provision of oral health
education, specialised training courses and providing
oral healthcare training courses in community level,
as well as providing pits and fissure sealants for the
first permanent molars in children bearing a high
caries risk.
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Since the beginning of the programme until 2012,
the budget allocated for the project has increase
from 8.8 million Chinese Yuan (approximately $1.5
million) to 46.5 million Chinese Yuan (approximate-
ly $7.8 million). In terms of coverage, the number
of school children involved rose from 150,000 to
540,000 during the same period and the number of
sealed teeth increased from 530,000 to 2.3 billion.
This remarkable progress was accompanied by an
effort in qualifying 20,000 oral healthcare workers to
carry out the project, that also served as a blueprint
for further allocations of funds for oral healthcare
targeting school children in the eastern provinces as
well.

Currently, the comprehensive oral health promo-
tion programme receives financial support from
both the central and provincial government and ex-
tends over almost all of the provinces. Further to the
above mentioned intervention, the project now in-
cludes topical application of fluoride, such as fluoride
varnish, for high-risk pre-school children in order to
prevent tooth decay in primary teeth, and provid-
ing simple fillings for permanent and primary teeth
decays.
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B&B Dental is a leading Italian Company in the field of oral implantology.
Specialized in the production of dental implants and bone regeneration material it was founded in 1992 by Dr. Claudio Banzi.
B&B Dental is well-known for a continuous research and development of innovative and certified products, always absolutely original.
Over 20 years of experience that make B&B Dental very appreciated by doctors and dental operators worldwide.

DURAVIT DURAVIT DURAVIT DURAVIT DURAVIT

SLIM (EVOLUTION) (C_WIDE_ ) (MINIIMPLANT)

Via San Benedetto, 1837 - 40018 San Pietro in Casale (BO) Italy

B&B DENTAL Tel. +39 (0) 51.81.13.75 - Fax +39 (0) 51.666.94.00 - info@bebdental.it - www.bebdental.it
implant company

@




A I 4

B&B DENTAL

implant company

“First, | created a simple and practical
system to facilitate my job and the one of
other professionals. Then | launched it on
the market. And it was a success!”

Doctor Claudio Banzi (B&B Dental founder)

AT THE ROOT OF YOUR SUCCESS

B&B Dental is a leading ltalian Company in the field of oral implantclogy
Specialized in the production of dental implants and bone regeneration material it
was founded in 1992 by Dr. Claudic Banzi.

B&B Dental is well-known for a continuous research and development of innovative
and certified products, always absolutely ariginal. Over 20 years of experience that

make B&B Dental very appreciated by doctors and dental operators worldwide.

B&B DENTAL implant company
Via San Benedetto, 1837 - 40018 San Pietro in Casale (BO) Italy
Tel. +3% (0} 51.81.13.75 - info@bebdental.it - www.bebdental.it
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Medesy

MEDESY is an Italian company manufacturing high quality den-
tal, surgical and orthodontic instruments. A third generation
family company located in Maniago, the knives district famous
worldwide for its 600-years tradition and know-how in the
manufacture of blades and cutting tools of the finest quality.
Medesy is nowadays firmly present and appreciated in more
than 105 international Countries for the excellent quality of its
products refined in all the details, from a technical point of view
and in terms of design.

* Micro periodontal surgery kit

Nowadays periodontology has become extremely specialized,
more complex and advanced thanks to the most recent devel-
opments in the treatment techniques and has created a demand
for more sophisticated surgical instruments far more suitable for
accurate dental interventions.

Medesy has replied to the precise needs of the professionals
with a new specific kit created uniquely for periodontal micro
surgery, a combination of instruments made in titanium, ex-
tremely light and purer than steel.

The kit has been specifically conceived for microsurgery and
includes instruments which have been developed to guarantee
maximal precision and reliability (Code 1671/7 kit )

* Peri-implantitis kit

The bacterial aggression observed on the neck portion of the
implants is similar to the bacterial aggression noticeable at the
mucogingival junction of the tooth.

The stainless steel instruments may contaminate the titanium
made implants while plastic instruments do not fully remove the
failing tissues around the implant.

Hence the need of using instruments made of Titanium, the
unique solution for a real efficient and fully safe handling on and
close to the implants sites. Blue colour for a simple and fast
identification of titanium tips (kit code: 1671/3)
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SOhe art of quality

Medesy manufactures a wide range of instruments easily cov-
ering all the dentistry specialties. To facilitate everyday tasks of
the professionals the company also selects the most suitable
instruments for each discipline and presents them organized in
ergonomic trays. Here below some examples of these kits Gam-
mafix, the new range of sterilization trays ensuring a perfectly
safe cleaning and sterilization process.

* Micro-surgical tweezers

Range of 5 different micro-surgical tweezers , conceived to fulfil
the ever growing demand for more sensitive and finer microsur-
gical instruments; main technical features:

- Tungsten carbide inserts;

- Diamond dusted tips:

- 0,7 mm hole

- Ix2 teeth

- Standard serration

The ultra-thin tips ensure a precise and firm grip of the tissue
fragments and also a wider visual field (Codes 1063 & 1064)




¢ Ortho Advanced Kit

Medesy presents the new line of Orthodontic pliers, Century
Line, whose some of the main features are the following:

- finely manufactured through a sophisticated handcrafted
BOX-JOINT system which provides higher stability to the pli-
ers, ensures safer use, longer duration and preserves the tips
perfectly aligned;

- note the new neat Rhombus design for MEDESY’S distal ends:

a lighter and thinner shape for optimal performance;

- TCinserts on cutters and on distal ends obtained by using the
most advanced electro-welding technological processes;

- A special glass-microspheres surface treatment adds an anti-
glare and elegant finishing to the instrument

Medesy produces a wide range of cutters and distal ends offer-
ing different cutting functions. Medesy created a special Orth-
odontic kit which includes the most common basic pliers and
instruments for performing an orthodontic treatment.
Excellent for Orthodontics specialists (kit code: 1680/2)

Today more than 3.000 instruments, some of them covered by
an international patent, are successfully on the market proving
that Medesy commitment on innovation is the right formula to
better fulfil the needs of modern dentistry. The entire Medesy
team takes pleasure in looking after all its customers with a
personalized attention and punctual pre and post sales-service.
Our know-how, expertise and above a deep passion for our
instruments are at your full service to provide you just with
the Best. Always. Everywhere.
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DoctorOs by Infodent is the first magazine created and written
for Chinese dental specialists.

This magazine comes from the experience of two big worldwide
healthcare publishing houses: Infodent International and Tecniche Nuove China.
Scientific articles, professional updates, tips for a profitable management
and advertising of the newest international products will be fully
published in Chinese, with English parallel translation.

This is an essential instrument for every chinese dental expert.
Be careful: the reading of DoctorOs by Infodent
can truly increase revenues and pro tability.

Ask your free subscription!

Write an email to doc@infodent.com (in Chinese or English, of course!)
or visit our stand at Dental South China (Hall 14.1 Booth L19)
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First Impressions

George Freedman, DDS, FAACD, FIADFE, FASDA

Dr. George Freedman is a founder and
past president of the American Academy of
Cosmetic Dentistry, a co-founder of the Ca-
nadian Academy for Esthetic Dentistry and
a Diplomate of the American Board of Ae-
sthetic Dentistry. He is a Visiting Professor
at the MClinDent programme in Restorative
and Cosmetic Dentistry, BPP University in
London. His most recent textbook, “Con-

temporary Esthetic Dentistry” is published

Z-Prime Plus Bisco

There has been a rapid increase in the utilization Zirconia and
Alumina metal oxide indirect restorations. Their high strength
and physical integrity, even under extreme functional conditions,
is well established. The early esthetic problems of this category
have largely been solved. Most important for the practitioner,
these crowns and bridges can be utilized with existing tech-
niques of preparation and impression taking as well as the more
innovative scanning and milling procedures. The major concern,
until recently, was the uncertainty of the cementation method
for Zirconia and Alumina; existing cementation technologies
were NOT compatible with the metal oxide ceramic surfaces,
functioning merely as luting (rather than adhesive) agents.

Bisco's Z-Prime Plus is a single-component priming agent used
to enhance adhesion between indirect restorative materials
and composite resin cements. It is indicated as a surface treat-
ment Zirconia and Alumina, metals, alloys, composites, and end-
odontic posts. Z-Prime Plus has been designed to develop high
bond strengths with both self-cure and light-cure cementation
techniques. It has been shown to bond chemically to Zirconia,
and significantly enhances the bond strengths of resin cements.
The increased adhesive strength of the cement decreases the
need for excessive tooth preparation and is ideal for short
crown preparations, as well as Zirconia-based Maryland bridges.
The convenient single bottle delivery offers easy dispensing
and eliminates any possibility of clinical error. The technique is
straightforward: |. Clean the internal surfaces of the restoration.
2. Apply a thin layer of Z-Prime Plus to the internal surfaces of
the restoration. 3. Air dry 3-5 seconds. 4. Continue with the
selected cementation technique. Z-Prime Plus offers excellent
Zirconia cementation to the patient and peace of mind to the
dentist.
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Dr. Freedman offers a brief summary of new and exciting products and technologies in
dentistry, based upon his clinical experience”

by Elsevier Dr Freedman is the author or co-author of |2 textbooks,
more than 700 dental articles, and numerous webinars and CDs and is
a Team Member of REALITY. Dr Freedman was recently awarded the
Irwin Smigel Prize in Aesthetic Dentistry presented by NYU College
of Dentistry. He lectures internationally on dental esthetics, adhesion,
desensitization, composites, impression materials and porcelain veneers.
A graduate of McGill University in Montreal, Dr: Freedman is a Regent
and Fellow of the International Academy for Dental Facial Esthetics and
maintains a private practice limited to Esthetic Dentistry in Toronto,
Canada.
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Mirror Image Cosmedent

Provisional restorations must be strong and esthetic, yet easy
to remove for final cementation. They must be easy to fabricate
(particularly by an auxiliary where permitted) and simple to
trim and polish. Ideally, a single provisional material should serve
for both single and multiple unit indications. Working with den-
tal practitioners, Cosmedent has recently developed Mirrorim-
age, an auto-mixed, two component provisional in cartridges
based on multifunctional methacrylic ester 10:1 chemistry. Its
physical properties allow thin, translucent, and esthetic margins.
Mirrorimage is free of methyl methacrylate, and thus, it has a
minimal exothermic reaction (never rising above 104°F) and
low polymerization shrinkage. It has fast working and setting
times, fits well, trims easily (for rapid customization), polishes
rapidly (minimal oxygen inhibited layer), and requires minimal
occlusal adjustment. The faster working and setting times are
more comfortable for patients and more efficient for dentists. It
is a very stress-free material for fabricating both short and long-
term temporary crowns or bridges, inlays, onlays and veneers.

Mirrorimage has a high degree of flexibility, making it particu-
larly suitable for longer span provisional bridges. It protects the
prepared dentition from sensitivity, staining, and other adverse
external influences while preserving the occlusal dimension. For
extended wear situations, it exhibits good abrasion resistance
and excellent color stability. Mirrorimage looks very natural, and
is available in 5 shades (Al,A2,A3, Bl and OM2). It also has a
natural fluorescence that shows under UV lighting. It is easy to
repair (after it is polymerized) with any light-cure composite
after appropriate preparation. Mirrorimage brings esthetics to
provisionals. Both patients (and practitioners) appreciate its high
polish, strength, and durability.

DENTISTIY ) TODAY

TOP 100
PRODUCTS 2014

BI_.‘-T PROCUCT

agewrIoLIy

Shades Available:
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Turbo Temp 3 Danville

Provisional materials must be strong enough to withstand nor-
mal occlusal forces from several weeks to several months and
rigid enough to prevent decementation over the same time pe-
riod. They must resist staining from a variety of oral discolorants
and maintain excellent esthetics throughout their use. And, of
course, they must dispense, handle, polymerize and polish with
minimum fuss and bother. Turbo Temp 3, recently introduced by
Danville, is an enhanced crown and bridge provisional material
that offers improved physical properties as well as a lower price
to practitioners. It provides predictable temporization for a
range of indirect restorations, including single crowns to extend-
ed bridges, and polymerizes hard to grip the abutment tightly,
eliminating costly recementation appointments. Turbo Temp 3, a
syringeable bis-acryl composite chairside provisional material, is
easily dispensed with minimal stress on the hands, from a 10:1
cartridge; existing Turbo Temp 2 "‘guns” are convertible to Turbo
Temp 3 with free interchangeable sliders from Danville.

The rapid auto-mix delivery system assures a perfect chemis-
try every time, accurately reproducing tooth detail for a fully
functional provisional restoration. There are 6 shades available,
from A3.5 to Bleach white, offering a comprehensive esthetic
palate. After the initial in-mouth polymerization (approximately
3 minutes), the material is very easy to trim with a scalpel or
a sharp scaler, and in the unlikely case of voids or marginal dis-
crepancies, can be readily repaired with a flowable resin. Turbo
Temp 3 polishes and/or glazes to a very smooth finish that is
retained throughout the service life of the provisional. Patients
often report that these temporary restorations feel “smooth”,
even after months of continuous wear.

I- urbolemp

TEMPORAKY o
BREDGE MATERLAL
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Nano-Brush for Endodontics - Denbur

The use of applicators to access the internal surfaces of a tooth
during and after root canal treatment can be rather technique
sensitive. Most available brushes are not long enough, non bend-
able enough to be angulated for comfortable access, not tufted
for an effectively even application of cleansers and materials, and
may inadvertently leave fiber brush filaments in the canal. Den-
bur's new Nano-Brush is an innovative applicator that follows
the natural anatomy to access the root canal. It can be used to
remove the pulp from the chamber; to clean the debris in the
canal, or to apply cleansing and restorative materials onto the
internal radicular surfaces in the canal. With its non-linting fibers,
the Nano-Brush systematically and effectively cleans the root
canals, permitting the precision application of materials, expedit-
ing more predictable endodontic treatment in a shorter time.

The Nano-Brush promotes deep penetration of resin sealers
into the dentinal tubules and lateral canals. Made of a pliable
material, the applicator shaft can be bent to any convenient
angle, and may be used independently or with the extended
access handle. The extension eliminates the need to secure the
applicator with a nylon string as the handle gives ample holding
space to have full control of the applicator while proceeding
with the treatment. The Nano-Brush can be used with the ac-
cess handle as well. In order to separate the extended handle
from Nano-Brush, simply bend the bottle neck area above the
access handle, bend again, then twist, bend and twist again. The
long extended handle will separate from the access handle of
Nano-Brush. Nano-Brush makes the practice of endodontics
simpler and more efficient.

Diisprosalile

\:l.l!iluril.'al[} Sensilive
Endo Applicator

Lhentisf fne
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SplashMax DenMat

VPS impression materials have been with the dental profession
for the past 35 years.While much easier to use than the earlier
generation polysulfides (rubber base), they were hydrophobic,
and thus performed poorly in the generally wet environment
of the human mouth.This was particularly true in the fit-critical
region of the sulcus, continually bathed in crevicular fluid. More
accurate than alginates, PVS materials were also more difficult
to pad-mix. The 1990's brought watershed advances to the im-
pression industry: hydrophilicity and cartridge mixing, eliminating
inaccuracies and technique sensitivities. Since then, there have
been many advances that have fine-tuned dental impression-
taking, and today, this procedure is faster and easier than ever
before.

DenMat has recently introduced SplashMax, delivering highly
detailed and accurate impressions, with optimal VPS impression
performance, and fewer retakes. It has excellent dimensional ac-
curacy with a 99% recovery after stretching and compression,
preventing permanent deformation of the impression after re-
moval from the mouth. High elasticity and tear strength keep
the impression from tearing during removal from mouth or
separation from model. Instant hydrophilicity offers consistently
high-detailed impressions in a moist environment. SplashMax’s
thixotropic consistency and excellent flow properties make
the material self-contouring, and allow it to capture the finest
anatomic details. Its wild berry scent reduces the patient's gag
reflex, and promotes patient comfort. The material’s high con-
trast colors offer an excellent visual analysis of the polymerized
impression. SplashMax is available in a convenient |: automix
cartridge delivery system. There are four high contrast viscosi-
ties (Xlite, lite, medium and heavy) and two polymerization times
(2:15 & 4:30). SplashMax is an “‘everything”VPS impression ma-
terial featuring instant hydrophilicity, excellent tear strength, high
dimensional accuracy, and vibrant contrast colors.
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MARKET OVERVIEW

Vietnam

VIETNAIM

Vietnam has an important asset to become one of the most interesting investment destinations globally:
a population of 93 million people, half of whom are below 30 years, internet penetration at 40% and an increasing middle-class,
forecasted to double to 33 million by 2020; moreover, the gross domestic product (GDP) per capita is comparable
to India and the Philippines, despite wages remain lower than in many other Southeast Asian countries.
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Cover Photo
Vietnam Halong
Bay beautiful sunset
landscape

Stock photo © sergwsq

Photo

Ships at Saigon
Flower Market at Tet,
Vietnam

Stock photo © fisfra

acroeconomic stability was restored
in 2012, although the restructuring
of the banking sector and State-
owned enterprises remains a work
in progress. GDP growth in the first
quarter of 2015 was above expectations, at 6. The
future benefits of the Trans-Pacific Partnership (TPP)
and the Regional Comprehensive Economic Part-
nership (RCEP), currently under negotiation, that will
give Vietnam and other ASEAN countries improved
access to Japanese and U.S. Markets, as well as the
new legislation taking effect in 2015 regarding foreign
ownership of property, bankruptcy and enterprises
should help restructuring and support growth.

Vietnam is also expected to benefit from China’s
move up the manufacturing value chain.

The geographical proximity to China make it attrac-
tive particularly for more labor-intensive manufactur-
ing segments, allowing them to continue to use their
existing supply-chain network.

[t's not a surprise that Vietnam has been targeted by
increased foreign direct investment (FDI) flows to
the Mekong region, accounting for over 7% of all FDI
inflows to ASEAN in 2013 (14.4% excluding Singa-
pore), the fastest growth except Myanmar and Laos.
Within the Mekong region,Vietnam attracts the sec-
ond-largest amount of FDI after Thailand. The manu-
facturing sector is the biggest recipient, accounting
for 70% of FDI flows. Vietnam is being targeted by
several big investment projects from other countries:
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* Korea: according to the South Korean embassy in
Vietnam, Korea has over 4,000 businesses investing
in Vietnam. The two countries now have a “strategic
partnership” relationship under a free trade agree-
ment that resulted in US$28.8 billion bilateral trade
in 2014. In 2011, Korea officially overtook Japan as
the second largest supplier of goods to Vietnam
after China. The key imports from Korea include
electronic products, equipment and machines, parts
and materials. Currently Korea is the largest inves-
tor in Vietnam with US$38 billion, mainly invested in
processing and manufacturing, high-tech, real estate,
catering, construction, IT and communication. In the
last months of 2014, some big South Korean projects
were licensed inVietnam, including the second phase
of the US$3 billion Samsung Thai Nguyen high-tech
complex, US$1.4 billion Samsung CE Complex and a
US$ 1 bn project invested by Samsung Display in Bac
Ninh province.

* Japan, according to the country's trade agency JET-
RO, considers Vietnam as the second most attractive
investment destination in the Southeast Asia region
after Thailand.

A framework of economic cooperation was signed
between the two countries in 2012, bringing Japa-
nese business delegations to Vietnam to support
Japanese manufacturers to build incubators in Long
Duc Industrial Park (Dong Nai province) and Viet-
nam-Japan Tech Park (Vie-Pan). Moreover;, human
resource development initiatives were taken in co-
operation between the two countries.
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» USA: In the first half of 2014, there were three business del-
egations, including corporations such as Boeing, Apple, AlG
Exxon Mobil visiting Vietnam. Recently, a group of more than
30 enterprises of the US — ASEAN Business Council travelled
to Vietnam to find opportunities for cooperation in the field of
construction. The TPP agreement is expected to turn the US
into the leading investor and partner of Vietnam. In 1997, Ford
became the first foreign automaker with an automobile assem-
bly line inVietnam, with an investment of $123 millions. In 2014,
Ford invested an additional $6.1 million in its factory in Vietnam
to prepare for assembly of the small SUV Ecosport. US inves-
tors are also diverting investment from China to Vietnam:in late
2014, Microsoft shifted its smartphone factories from China to
Vietnam. To date, 39 production lines from plants in Komarom
(Hungary), Beijing, Guangdong (China) and Reynosa (Mexico)
have been moved to Bac Ninh province, turning Vietnam into
a key point in the global supply chain of this group. With this
shift, export sales of Microsoft Vietnam in 2014 reached $2 bil-
lion. Microsoft has 15,000 employees in Vietnam but recently
the company announced that it would invest $3 million in three
years for staff development and support of young leaders in
Vietnam. Intel is also disbursing $1 billion of capital in Vietnam,
while closing its assembly/test site in Costa Rica to shift to Asia.
In late 2014, dual-core CPUs for fourth generation comput-
ers were manufactured at Intel Vietnam factory; it is expected
that by the end of 2015, 80% of the chips used in computers
worldwide will be manufactured in Vietnam. According to the
Foreign Investment Department of the Ministry of Planning and
Investment, as of February 2015, the US had 729 investment
projects in Vietnam with total capital of approximately $11 bil-
lion. In the past five years, bilateral trade between Vietnam and
the US has doubled, from $14.2 billion in 2010 to $36.3 billion
in early 2015.

The Vietnamese tax policy favours investors in posing a lighter
burden on businesses than in China and Philippines. The current
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average VAT of 10% and corporate income tax of 22% are in line
or lower than the surrouding countries. For smaller and medium
sized FDI firms with annual revenue lower than US$952,000, the
CIT rate is even more attractive (20%). Regarding expropriation
risks, investors are more confident towards Vietnam than China
or Thailand, accounting for a better predictability.

However,Vietnam is much less attractive in terms of corruption,
regulatory burden and quality of public services and infrastruc-
ture. Moreover, labour productivity remains a weakness of the
Vietnamese market. It is rated among the lowest in the Asia-
Pacific region, lagging behind other neighbouring countries such
as Malaysia and Thailand. Labour productivity is an important
indicator of a country's competitiveness and economic develop-
ment and it needs scientific and technological investment to be
enhanced. Vietnam's rapid transition from an agricultural econ-
omy to a manufacturing hub meant a long reliance on cheap
labour and low input costs that has caused a delay in such in-
vestments.

One of the biggest deterrent for foreign investors is the foreign
ownership limit on Vietnamese companies at 49% and for many
popular companies the limit is already full. The absence of a for-
eign board where companies can trade at a premium the local
shares makes finding stocks difficult. As a percentage of GDPthe
total market cap of Vietnamese equities is currently 30%.

By comparison, Thailand and the Philippines are trading at | 16%
and 95% of their GDP respectively.

Sources:

Vietnam Business Forum, Vol. 13, No. 'l (10
2015

Production Service Vietnam, "VIETNAM BUSINESS NEWS” The
Economic Mirror Indochina’s — June 2015 - http://produktionsser-
vice-vietham.com/archiv/6-20 | 5%20PSV%20Newsletter.pdf
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Social Media Marketing

ommunications have changed and companies
are responding to this evolving interactive
scenario by redefining some very important
concepts. In this article you will find different
suggestions on what we should expect in the

next months.
In 2014 you should consider that most of the brands
have social media platforms.  These changes are re-
flecting the importance of the customers’ voice.
As regards the opinions born on the Internet, especially on Face-
book or Twitter, we have to admit that they require a fast reply.

Everybody needs fast answers, mostly during start-ups pe-
riods, when your brand isn't consolidated enough. If you
think that customers using social media expect a response
from you within an hour to enjoy a service.. This is an-
other reason to go towards customer service direction.

Apparently, during your company's start-up, your brand is still
not so famous to support a lot of answers, but you have to
consider that about /4 of users can wait the rest of the day
to receive your replies. This is the reason why start-ups must
monitor online conversations providing fast answers to users.
2014 has been a very prosperous year regarding the growing
use of social channels, both in terms of volume and ways of
interaction between people.

In this topic | will try to give different suggestions on what we
should expect in the next months. The global population has
increased from 7 to 7.2 billion of people and the number of
active Internet users has exceeded 3 billion users -12 months
ago were 2.5 billion- (with a penetration that has reached 42%
of the world population). Active accounts on social media are
now more than 2 billion (29% penetration), this means that
compared to 12 months ago the percentage has grown by |12%.
If we take a look to data regarding mobiles, it is interesting to
note that compared to an increase of 5% of mobile users, the
number of people who actively use social media from their
smartphone has grown of 23% (more than 313 million of peo-
ple). The growth of these indicators truly represents a global
phenomenon.

What happens in ltaly? If a level of penetration data is higher
than the average (60% vs 42% of the world average), observ-
ing the time spent online, we consider that the percentage of
people who enters the internet from a desktop is lower than
people who browse the net from mobile (2.2 hours per day,
compared with an average of 2.7 hours). So, it seems that [tal-
ians prefer many sessions of a shorter duration compared to
what happens in other countries: globally, the number of pages
visited by desktop has decreased by 3% but has increased of
39% by smartphone (and 17% by tablet).

The analysis on the active use of social channels, highlights how

year after year is important to let people interact and find the
information they are seeking. Today there are more than 2 bil-
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lion active accounts on social platforms (with a penetration of
29% of the total population):in Italy the penetration is 46% (the
highest value is the one registered in Singapore - 66% - while in
France, for example, is 45%, and in Germany 35%). Between all
the platforms, the most used is still Facebook (1.36 billion ac-
tive users), but it is interesting to notice the continuous growth
trend of instant messaging services (as VWhatsApp, that has ex-
ceeded 600 million users, compared to 400 million 12 months
ago, Facebook Messenger that is used today by more than 500
million people and Wechat which has almost doubled its user-
base, now reaching 468 million users).The big new entry in this
ranking is Instagram, which is now used by more than 300 mil-
lion people.

ltalian people spend 6.7 hours a day on the internet (including
mobile and personal computers: 2.5 hours are dedicated to the
use of social channels against a world average of 2.4 hours (2
hours in France and 1.9 in Spain - to provide the terms of com-
parison). The 60% of ltalians regularly browse the internet and
the active accounts on social channels are now 28 million (22
million of logins are made from mobile devices).

Data regarding the access to social channels from mobile have
seen the greatest increase in the last |2 months (11%), dem-
onstrating a particular inclination to interact in mobility and ac-
tively with content that can be accessed online.We have noticed
how WhatsApp and instant messaging platforms are more and
more used worldwide, in particular in Italy: considering the total
population, the most used service during a month is actually
WhatsApp ( even more than Facebook).

So, even in ltaly, the mobile represents the mean by which peo-
ple mostly access to platforms relationships and conversations
online.

Therefore, ltalians use their smartphones to complete various
tasks, once delegated to larger screens: the use of video content
is growing as well as the use of applications related to social
platforms. It is also interesting to observe how the percentages
of people seeking information about products to buy and who
then actually buy from desktop are identical (39%), while there
is a small deviation between those seeking from smartphones
and those who complete a purchase by the same device (20%
vs 19%). This happens probably because people prefer using
personal computers to conclude transactions.

So, despite not being a lover of annual reports, it is interesting to
take a look on how important has been 2014 for social medias,
in order to understand what is the starting point of this 2015.

Let’s start from some aggregated data.

Today nearly 3 out of 10 people are active users of at least one
social platform. Social media have effectively reached a penetra-
tion of 28% on the total population, exceeding the 2 billion
active users:

» Facebook has 1.3 billion users
* Google 343 millions
* 300 millions Linkedin



* Instagram 300 millions
* Twitter 280 millions
e Tumblr 230 millions

These are people who frequently enter these plat-
forms, to which they dedicate more time. The 28%
of the time spent online regards social channels (in
particular children aged between |5 and |9 spend,
on average, three hours a day interacting on social
networks and those aged between 20 to 29, on av-
erage, two hours a day).

Companies are replying to the evolution of this sce-
nario where they have to interact with people and
they are doing it by redefining some important con-
cepts. Five of these are the result of a rationalisation
that | want to examine here below:

I. Real-time = Right-time

“Real-time marketing” was one of the terms used
(and often abused) in recent months, but the focus
is shifting now on finding a right-time, rather than
the real-time. Even if 2014 has been characterized
by the importance of thinking about how to deliver
the right audience and the best content when they
could create a real value of people.

Dental

Social Media Marketing

2. Media and content are not two separate worlds
2014 has been also the year that changed the dy-
namics of content distribution: the quality of content
now requires a dedicated media strategy that applies
more leverage on a "‘copy-paste-do-it-yourself”, but
planned, anyway.

Each day grows the number of individual content
products which are shared not only by users, but
also by brands. Therefore is really important to de-
velop together both strategy media and strategy
contents in order to ensure visibility in important
moments, especially for contents addressed to a
specific audience.

Focusing on the brand is a decisive element, as cus-
tomers identify their interest in products and services
through this public spec of the company. Therefore,
they become “Leads” in generating conversations
that increase positive opinions and valorise the com-
pany on the market. The promotion carried out by
the brand positioning, outlines the target of the real
and the potential consumer. In this way, it is possi-
ble to make promotional campaigns more effective
through a physiological segmentation of targets by
attracting the specific and customized interest of the
customer: that motivates the consumer to buy.

Polystom

Bone Materials

® Membranes

* Gels

¢ Granules

¢ Sponges blocks
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The promotion of content makes possible to segment
more precisely and effectively the audience and to en-
sure that you can reach interesting and interested peo-
ple at specific times, with content tailored to their needs.

3.The editorial approach is becoming more and more impor-
tant

Brands are aware of the importance to create quality content
which will give birth to a world that can excite and engage
people. The 59% of companies expect to increase the budget
dedicated to create content during the next 12 months.

4. The word Video doesn’t mean only YouTube

Last months of 2014, were characterized by an historic over-
take: for the first time Facebook collected more videos visualiza-
tion than YouTube . This fact is important not only for the data
in itself, but even because it represents the growing tendency to
enjoy video contents from different platforms: YouTube is not
the first media anymore, but right now new tools have ap-
peared besides Facebook, such asVine and Instagram.

It is important to understand what is the audience section that
you want to reach and the project of the content you want to
accomplish.

For example, YouTube is the only platform that has got a very
high penetration. But nowadays, there are several factors that
we have to consider, as the different methods of access to con-
tent from people.And not only are the views to make Facebook
an increasingly important channel for the creation of video, but
also shares.

As regards Facebook, it has become an important channel for
the creation of video not only for the high percentage of views
but even for the high level of content sharing.

5. Time to answer.

Apparently, during your company's start-up, your brand isn't fa-
mous enough to support a lot of answers, but you have to
consider that about a quarter of users can wait the rest of the
day to receive your answers. This is the reason why start-ups
must monitor online conversations and answer to users faster.

[t's time to answerl Why?

Firstly because your potential customers need to receive imme-
diately the information they need and, secondly because there
are many information that can be easily reached and you have
to reach them before your competitors.
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The ltalian dental industry employs approximately 6,000 workers.
More than half of them work in the manufacturing industry,
while the retail and wholesale distribution sectors employ respectively around
one third and one sixth of the total workforce.
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he largest share of the Italian dental produc-

tion value is for the segment of equipment

and devices for dental practices, that accounts

for one quarter of the total. It is followed by

consumable products, accounting for a slight-

ly lower share and implantology (at a more

distant |13%). Apart from x-ray devices, sterilization, hygiene

products and consumables for dental technicians, respectively

at 9, 7 and 6%, the other categories (precious and non pre-

cious metal alloys, equipment and devices for dental techni-

cians, furnishing and lighting) remain around a range of 3 to

4%. Last come the pharmaceuticals and orthodontic products
between 1.5 and 2%.

Italian dental industry

Comparing the growth forecasts for single produc

it is interesting to note that the most relevant increase rates
for 2014 over 2013 are reported for equipment and devices
with almost 4% growth forecasted in 2014 (from €355 to 370
million). Moreover, consumable products as a whole enjoy
good prospects with growth expected to be just one percent-
age point below the equipment segment (slightly less than 3%,
from €225 to 23| million). The consumables for specialties
such as implantology and orthodontics are a little less per-
forming with growth limited to 1.7%, remaining substantially
stable around €108 million.
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At the other end of the chart we may find a negative
trend for precious and non-precious alloys, plunging
by 8% from €28 to 26 million, and services, whose
value is expected to drop by 1% from 10 to 9 mil-
lion.

The manufacturing sector is mainly destined to ex-
ports, accounting for over 60% of the total produc-
tion value (roughly €740 mn), while the domestic
market accounts for less than 40%. These figures
confirm the latest years’ trend towards an increasing
export-oriented focus for the Italian dental manufac-
turers. It is also worth noticing that the Italian mar-
ket as a whole, with an estimated value of over €1
billion, is supplied by imports for slightly over 60%
of its value. This figure completes the previous pic-
ture, signaling the impact of the reduced domestic
demand on the manufacturing industry, that tends to
sell more in foreign markets than in Italy.

In particular, the remarkable difference between the
export and domestic market is evident in the com-
parison of both sectors across the years 2010-2013.
In this period, while sales towards the domestic mar-
ket dropped by a total Compound Annual Growth
Rate (CAGR) of almost 2% (with 3% peaks in 201 |-
I3), the value of exports increased at a CAGR of
6%, reaching €465 million in 2013 and expected to

increase to €490 million in 2014.The export sector
registered a 34% growth between 2008 and 2014,
meaning a CAGR of almost 5% during this period.
The composition of the [talian dental exports re-
veals that the most successful product segment re-
mains equipment and devices for the dental practice
(30%), followed by consumables for the dental prac-
tice (26%) and x-ray devices (13%).Their growth in
2014 is expected to be quite variable, with 6% in-
crease for equipment, 4% decrease for consumables
and |3% growth for implantology, a rather surprising
figure but accounting only for a segment of limited
size.

It is also interesting to see how the ratio of equip-
ment and products sold to the domestic market
was essentially the same of the exported products
in 2008, when the two sectors accounted respec-
tively for 48 and 52% of the total production value.
The latter has therefore gained 10 percentage points
in just about five years, showing how the contract-
ing internal demand combined with the increasing
international recognition gained by the ltalian dental
production shifted the balance in favour of export-
oriented production.
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This is particularly true for some product segments
such as equipment and devices for dental practices
(including furnishing) and hygiene/sterilisation, where
export-oriented production accounts for almost
two-third of the total, or x-ray equipment, where
it becomes the prevalent destination with 84% ex-
port incidence. However, there are other products
that show a reverse trend, namely implantology, or-
thodontics and precious/non-precious metal alloys,
whose production is aimed at the domestic market
with shares ranging from 70 to 85% (for implantol-
ogy, the most remarkable product segment showing
such a contrasting datum).

The distribution sector was the one suffering the
most the contraction of internal demand, as it
couldn't compensate the loss with sales in other
markets. The trend between 2008 and 2014 was
negative by 1.7%, with much of the drop concen-
trated in the period 2008-10 and 2011-12, but the
introduction of new foreign technologies into the
market has helped the sector regain some margin.
The largest share of the wholesalers are in the prod-
uct segments of consumables for the dental practice
(over 30%), implantology (26%), followed by con-
sumables for dental technicians and equipment for
the dental practice at much lower shares (9% and
[ 196). Wholesalers in segments such as orthodon-
tics, x-ray and alloys remain around 4-5%, followed
by very limited numbers in the remaining catego-
ries (furnishing and lighting, pharmaceuticals, hygiene/
sterilisation, equipment for dental technicians).

When it comes to imports, after two significant
drops occurred in 2009 and in 2012, a sustained 4%
growth up to €380 million is forecasted for 2014,
supported in particular by the new applications and
technologies in the x-ray and CAD/CAM sector. At
the same time, sales for large multinationals in im-
plantology and pharmaceuticals stand quite still in
terms of annual growth. The biggest import segment
is consumables for the dental practice (over 30%),
followed by implantology (22%). These two catego-
ries alone contribute to more than half of the total
value of dental imports, with combined €190 million.
Moreover, the categories of consumables for dental
technicians, x-ray, equipment for the dental practice
and dental technicians and orthodontics account for
shares ranging from 8 to | 1%.

The end-user market shows some signs of recov-
ery after a series of negative years between 2008
and 2013, but they are still timid. The trend over the
last five years is negative as well, but not as much as
the industry feared in the midst of the crisis, with
CAGR of -1.3%.The sales value follow quite closely
the trends and shares of the import value, with sales
concentrated in the same categories of consumables
and implantology (respectively accounting for €315
and €241 million), with the addition of the segment
of equipment for the dental practice, reporting a
value of €135 million in 2013. Other important seg-
ments in terms of sales value are consumables for
dental technicians, x-ray devices and orthodontics
(€87 million for the first, around €68 million for the
other two segments). Among the remaining catego-
ries, only three (equipment for dental technicians,
precious/non-precious alloys and hygiene/sterilisa-
tion) reported a sales value above €30 million.

In the first quarter of 2015, distributors’ spending
trends showed a continuation of the preference for
consumables rather than devices or equipment (re-
spectively, almost 2% growth on the last quarter of
2014, against 0.3%).

In general terms, the recent crisis has determined
a selection among the companies operating in the
[talian dental sector. Only one-in-three companies is
growing (from70% in 2005), while there has been an
increase in the number of shutdowns (from 1% in
2005 to 10% in 2013).This trend is even visible in the
export sector, where the share of companies that
registered any growth showed a parallel decrease. In
this context, however, the size of the company seems
to bring an advantage in keeping on a growing path.
As for the future outlook, the general sentiment is
surely improved in comparison to the last few years,
but diffidence remains tangible due to the close rela-
tionship of the domestic dental market with the gen-
eral economic performance of the [talian economy.
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